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Preface 
Numerous studies conducted during the past two decades haw 
dealt with nearly all aspects of canic strips. Studies of their 
content, the artists who drew them, their importance to newspapers 
and adwrtising, and of the comics' readers haw provided researchers 
of mass communications with a bet'tsr understanding of this inter-
esting type of communications entertainment. 
Howewr, these researchers haw all but neglected to study a 
group of individuals that is extn~maly important in shaping the 
future of comic strips--the editors of the comic pages. Impo1ered 
to select or reject new strips, and/or to drop, replace, or retain 
old strips, these editors have been functioning in this capacity 
since the tum of the century. 
'Ibis thesis is the first attempt to uncowr the criteria upon 
which these editors base their decisions, and the factors by which 
they are either restricted or guided. 
'Dle contents of this thesis are based on the returns of an 
extensi '98 qua stionnaire that was sent to more than 80 per cent of 
all American editors of the comic pages and returned by nearly 31 
per cent of the recipients. 
Because w realize that there is no editor of the comic page, 
per sa, we haw applied a term whl..ch we feel is representatiw of 
his role and descriptive or his .functions. These editors will now 
be known as the •arbiters of tba comic pages 1 11 or more simply, 
arbiters. 
-iv-
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I 
It is hoped that the results of this qlBstionnaire and the 
contents of this thesis will be beneficial to every reader, 
artist, syndicate Jl811ber,· mem't:8rs of the Newspaper Comics OJuncil, 
arbiters, or any other individual genuinely interested in the 
future of comic strips. 
Michael H. NJderman 
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CHAPTER I 
AN INTRODUCTION TO THE "ARBITER OF THE COMIC PAGE" 
1. The Arbiter as a "Gate Keeper" 
More than 90,0001000 Americans from all walks of life read the 
comic strips in their daily and Sunday newspapers. Housewives and 
models, bank presidents and janitors, govermnent officials and city . 
street cleaners, all read comic strips. While some follow strips 
more regularly than others, over half the United States' population 
read and are possibly influenced by1the daily comic strips. 
To the average reader, the process of reading a strip is a 
simple one. This individual needs only buy a newspaper, open it to 
the ".funnies" section, and choose, from a wide assortment, the strips 
that offer him the most satisfaction and pleasure. 
However, this is not a true indication o.f the work involved 
before a strip finally appears in print. For all those connected 
with the comic . strip industr,r, the process is saturated with 
complexities and .frustrations. 
The journey of a comic strip is lengthy and its future unsure. 
From the moment it is created until the time it is drawn; from the 
time it is purchased b,y a s,rndicate until the time when it is 
,, 
marketed; from the moment when it is bought by an arbiter o.f the 
comic page"until the time it is printed, the destiny of a comic strip 
can never be predicted. Even after a strip appears in a newspaper, 
its life span can never be determined. 
This unpredictable itinerary of a comic strip, beginning with 
the initial thought in its creator's mind, to the final acceptance 
in its readers' minds, is the result of many obstacles through which 
the strip must pass. These obstacles are the many individuals who 
either accept or reject the strip. 
A concept which will best illustrate these obstructions was 
devised by Dr. Kurt Lewin more than a decade ago. Known as the 
"gate keeper concept, 11 it is based on Dr. Lewin's belief that the 
whole social process consists of "gate sections governed b,y impartial 
rules or 'gate keepers.' In the latter case an individual or a group 
is 'in power' for making decisions between 'in' or 'out.'" The 
equivalent of understanding the "gate," said Lewin, ~as understanding 
the factors which determine the decisions of the 'gate keepers'••••"l 
· Applying this concept to the flow of a comic strip, one will 
find m~ "gate keepers." The creator, the artist, the s.yndicate 
exscuti ve, the syndicate salesman, the head of the comic page, and 
the reader. Without the approval of any or all of these "gate keepers," 
a strip cannot succeed. 
One of the most important "gate keepers" in the process are the 
omnipotent readers. If a strip offers little or no appeal to the 
readers, it cannot survive. However, the readers cannot approve or 
disapprove of a strip unless it appears in his or her newspaper. 
i{Kurt Lewin, liFrontiers in Group Dynamics. !!Channels of Group 
fe; Social Planning and Action Research," Human Relations (1947-48), 
Vol. II, No. 2, P• 145. 
2 
Nearly as important as the readers are the ~dicate executives . 
Without their acceptance and ultimate purchase of a strip from the 
creator, the chances for a strip ' s success are quite unlikely. How-
ever, even with the syndicate's acceptance, the future of a strip is 
rather dark it it never appears in print. 
In both instances, the "gate keepers" are important factors in 
a strip's future . But, in each instance, their importance diminishes 
when a strip is not accepted by the individual(s) who head the comic 
page(s) of aqy newspaper(s) . Thus, it is possible to theorize that 
the individual(s) charged with the responsibility of placing strips 
on their newspaper's comic page(s) perform the most significant 
functions in the comic strip process . Without the acceptance of a 
strip by these individuals, it can never appear before the readers. 
Operating the last "gate" through which a strip must pass before it 
reaches the readers, these heads of the comic pages must be regarded 
as the most important "gatekeepers" in the comic strip process. 
To support this belief, we will refer to !h!, ~ Keeper': ! 
£!.!!_Study' _ !!!~ SelectionT of News, by Dr. David Manning White. 
The purpose of this stu~ was to determine the reasons why a "parti-
cular wire editor selected or rejected the news stories filed by the 
three press associatio~ •• • ) and thereby gain some diagnostic notions 
about the general role of the 'gate keeper' in the areas of mass 
cornmunications. •2 
faDavid Ma:nning White 1 "The 'Gate Keeper 1 : A Case Study in the 
election of News," Journalism Quarter±Y (Fall, 1950), Vol. 27, 
No. 4, P• .384. . ... 
1 
• 
This wire editor worked for a newspaper which "served an in-
dustrialized mid-west city of 100,000. 3 Appropriately referred to 
as "Mr. Gates," he was responsible for selecting which of the 
national and international news items would appear on the front and 
"jump" pages of his newspaper. 
After a week-long vigil of attendance at "Mr . Gates'" side where 
he observed his daily practices, Dr . White was able to classify the 
editor's reasons for rejections into two categories. When "Mr. Gates 11 
rejected news items on the basis of "no space," used INS--shorter," 
or "used AP--this is late," Dr. White placed these reasons into a 
''mechanical category. " When "Mr. Gates" rejected news items because 
he didn't'~are for. suicide stories," or because he felt a story 
contained ''propaganda," Dr. White said these reasons were "highly 
subjective value-judgments . "4 
During this observation period, White said "Mr. Gates received 
approximately i2,400 inches of press association news from AP, UP, 
and INS during the week. or this he used 1297 column inches of wire 
news, or about one-tenth, in the seven inches we measured."S This 
means that "Mr. Gates" rejected 90 per cent of the wire copy he re-
oeived. 
It is this large percentage of rejections by "Mr. Gates" that 
has profound implications in relation to this thesis . While it is 
jjtoc . cit • 
.!!/Ibid. , p . 386 
2/Ibid. , p . 385 
4 
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true that the reasons for these rejections are extremely important 
to mass communications research, these reasons do not apply to the 
heads of the comic pages. As will be shown later, the criteria 
used by the latter are quite different than those used by the 
former. More significant to this study is the fact that 90 per 
cent of the wire copy was rejected by "Mr. Gates" and that the work 
done by the preceding "gate keepers" in this communjcations process 
was accomplished to no avail. The large percentage of rejections 
means that the .30,000 readers of "Mr. Gates'" newspaper never saw 
90 per cent of that week's wire copy. For this reason, "Mr. Gates" 
must be considered as the most important "gate keeper" in the flow 
of wire copy. 
Equally important because of the similarity of their positions 
as "gate keeper," and their functions as decision-makers, are the 
"arbiters of the comic page. tt 
2. The Distinctions Between the "Arbiter of the Comic Page" 
and the News Editor 
Unlike the news editor who must select factual, informative and 
timely news items, the "arbiter of the comic page" must select inter-
esting, fanciful and entertaining features. This difference in their 
functions is the basis for all distinctions between the two. 
The news editor can base his selections on his previous experience 
and knowledge of the news media field. His knowledge of a good news 
story is rarely in competition with his readers '. His decisions are 
final, and only subject to change when a more recent story arrives to 
; 
, 
replace an earlier one. His decisions must be made rapidly and 
assuredly. Because of these factors, the news editor must make his 
' decisions alone to insure rapidity and efftciency. Perhaps the fact 
that he makes his decisions alone, added to belief that he is not 
overly influenced by the likes and dislikes of his readers, create 
the possibility of basing some decisions, as ''Mr. Gates" did, on 
"highly subjective value-judgments ." 
In contrast, the "arbiter of the comic page" carmot afford to 
base his decisions on experience alone. Due to the constantly chang-
ing tastes of his readers, he can never be certain that a decision 
made one time will have the same results if tried again. Even though 
his decisions are final, they are often subject to change, especially 
when he employs a strip that does not appeal to a sufficient number 
of his readers. Because of the controversial nature of comic strips, 
the arbiter will not hesitate to seek advice from other individuals 
or groups . 
3. The Complicated Role of the 
., 
"Arbiter of the Comic Page" 
William P. Steven, executive editor of the Minneapolis ~-!!!! 
Tribune, and past chairman of the Newspap r Comics Council satd: 
"One of the hardest things an editor has to do is to buy new comics--
6 
and get only the best." 
WWilliam P. Steven, "Comics Are a Serious Business," The Bulletin of 
!h!, American ·Societ:r .. ~ Newspaper . Editors , (Ju. 1, 19001' No. 427, P: 3. 
6 
The purpose of Mr. Steven's article was to offer clues to the 
editors to aid them in choosing the right ones. However, the author 
admitted, ~th all this commonplace knowledge (about comic strips), 
we can still wind up with commonplace comics."7 
These two quotations tram an experience arbiter, are good ex-
amples of how complicated their decision-making process is. No matter 
how much knowledge of comic strips an arbiter possesses, it never 
seems sufficient. There is no perfect arbiter, and there is no known 
entity as the perfect comic page. 
Much of the arbiters' difficulties stem from the extreme impor-
tance of the comics to their respective newspapers. Not only do comics 
attract a wide readership, but they also occupy a substantial portion 
of the newspapers 1 total column inches. To illustrate, the use of 
Mr. Steven's mathematics is necessar,y. Steven claimed that one stripj 
four panels wide 1 occupies nine column inches each day. "It will 
occupy, if my mathematics work," wrote Mr. Steven, 11110 columns of 
newshole per year. One strip in a year equals the total space of 
8 
one day's paper." 
A glance at Table 1 on the following page reveals that from one 
to 39 strips are carried by the dail1 newspapers responding to this 
writer·•s questionnaire. If we can arbitrarily sa_y that the average 
number of strips carried by these dailies is 18, then by applying 
Mr. Steven's statistics, these strips will occupy yearly the total 
space of 18 daily editions. The latter figure is a considerable 
JAoc • .:!l:, 
8_&c. cit. 
7 
-
amount of space for comic strips to occupy, especially for the small 
daily papers . It further signifies the importance of comic strips to 
a newspaper, not onlY as a device to brighten up the newspaper, but 
also as a means to increase circulation. Also, the comic strip's 
importance means that the arbiters must carefully weigh all factors 
before arriving at a final decision regarding the selection, rejection, 
or removal of any strip. 
'l'abl 1. Number of Strips Carried in 436 Daily and Sunday 
Newspapers 
. NUmber of Strips Morning and Sunday 
Evening Newspapers 
Newspapers 
{!) (~) {~) 
1-9 strips • • • • • 55 --10-19 strips • • • • 188 29 
20-29 strips • • • • 49 60 
30-39 strips • • • • 11 19 
39 or mora • • • • • -- 2 
None; Did not 
indicate amount • • - 23 
Base: Daily and 
Sunday 
Newspapers , 303 133 
Of the ~ confusing issues confronting an arbiter concerning 
the selection of strips, one of the most unusual might be the result 
of a readership survey. A good example of this situation is the ex-
perience of the arbiter of the Bergen Evening Record in New Jersey. 
~------------------------~ 
8 
-----~~-
Approximately two years ago, a survey conducted by this paper to 
determine the popularity of their strips revealed a low readership for 
the "Pogo" strip. In accordance with the paper's polia,y, the arbiter 
dropped the strip from the comics section. According to Mr. Robert 
Salter, who was a reporter for the Record at the time of this incident, 
this action proved to be the wrong decision. Salter said that shortly 
after ·~ogo's" removal, more than 300 protest letters were sent to the 
paper, all demanding the strip's reinstatement. The arbiter had no 
other recourse than to submit to the reader's demands. 
This illustration clearly points up the fact that a low reader-
ship does not always necessitate a strip 1s removal. In this instance, 
"Pogo's" following, while the fewest in number, were the most faithful. 
Although most readership surveys are accurate, and the removal of the 
lowest read strip seems obvious and proper, the arbiter must take into 
account the possibility of antagonizing the al~s faithful, and 
sometimes influential, minority. 
Another factor that tends to complicate an editor's decision-
making process is the increasing popularity of television. This 
problem, as it exists tod~, will be discussed in a later chapter; 
because it also existed a decade ago, we will refer to the results 
of a survey conducted in the Minneapolis, Minnesota area. 
In the article summarizing the results of the survey, the two 
authors said they discovered a s1:1.ght decrease in comic strip reader-
9 
ship in the afternoon papers which could be attributed to television. 
2/Jack B. Haskins and Robert L. Jones, "Trends in Newspaper Reading: 
ComiF StTips, 1949-54," Journalism Quarterly, (Fall, 1955), Vol. 32, 
nn. u22-433. 
9 
The findings of their extensive survey revealed that the readership 
declined as television ownership rose. Although Jones and Haskins 
claiJned the decline was relatively small, s.nd attempted to attribute 
this decrease to changes in reading habits, education, income, and 
personal mobility, they did place considerable emphasis on the rise 
of television as a contributing factor to the readership drop-off. 
At present, television viewing is not considered a major factor 
in loweri.ng the over-all readership of comic strips; rather, it is 
believed to have created a change in reader preferences. As one 
arbiter explained the situation, '~at reader wants to read a serial-
type story that may take from four to eight weeks, when they c~ view 
on television a complete episode in 25 minutes." 
The two previouslf-mentioned conflicts are only a fragmentary 
part of the total number of obstructions that confront the arbiters 
as they perform their decision-making process. other factors that 
may confuse this process and may lead to the removal of current strips 
are a decline in a strip's qualities, a repititious story line, or an 
overabundance of er:i.me and sex. 
There are di.fferent factors that ~ lead to a new strip's re-
jection such as a lack of reader appeal of a strip's type, format, 
artwork, or content. The make-up of the reading audience may also 
affect the arbiters decisions. Some factors that might restrict the 
arbiters choices could be the limited finances of their newspapers, 
syndicate policies or arrangements, their preferences of minority 
pressure groups, or possibly their publishers' or thejr own preferences 
of t.ypes of comic strips. 
10 
~--------------] __________________________________________________________________ ____ 
11 
r" 
These are the m~ possible criteria and/or conflicts that may 
aid and/or hamper the arbiters as they attempt to make their final 
decisions . It will be the purpose of this thesis to explore these 
factors and to reveal how they affect the decision-making process 
of the "arbiters or the comic pages. " 
. 
I 
CHAPTER II 
CONSTRUCTION OF THE QUESTIONNAIRE 
The purpose . -- In order to attain a better understanding of the 
"arbiters of the comic page" and their decision-111.aking process, it was 
felt that as many of these arbiters as possible should be queried 
about their individual criteria, preferences, and other factors which 
might affect their decisions . It was, therefore, decided that the 
most practical method would be through the use of a mail questionnaire. 
By tabulating the responses of the arbiters and analyzing· the 
results, it was conceded that certain trends would be established and 
predictions could be made which would be of extreme importance to all 
those concerned with the fUture role ot comic strips in America's 
society. 
Desi&n st&&es ,-- Before the completion of the questionnaire, in-
terviews were conducted with several newspaper editors in the Boston 
area, {the writer • s domicile), syndicate e:xscuti ves, members of the 
Newspaper Comics Council, comic strip artists, readers, and members 
of Boston University's Cormnunications Research Center. 
As the result of these interviews and consultations, the question-
naire attained its finalized form on AprU 16, 196o. It consisted of 
2.3 questions, placed on three pages, and an additional page containing 
a cover letter, individually signed by Dr. David Manning White of 
Boston University, the adviser to this thesis . Determining the sample, 
the methods of processing and presenting the results, and the probable 
date of mailing were also decided at these preliminar,y consultations. 
1 
Fonnat . - The questionnaire in Appendix B was designed to con-
sume as little as five minutes of the arbiters' work day. To achieve 
this end, it was predetermined to incorporate mostly one-answer and 
multiple choice questions , To compensate for the omission of ~ 
choi.ces in these check-type questions, an "other" category was in-
cluded in five of these questions, To encourage the arbiters to add 
their own comments, ideas, criticisms, and/or suggestions, two free-
answer questions were also included, 
Another device for facilitating the completion process of the 
arbiters was the placement of the questions side by side, This unique 
device was also used to add some sort of visual ease to the question-
naire and to reduce its length, 
The sample , -- During the design stages, it was decided to limit 
the sample to those newspapers w1 thin the 50 states and the District 
of Columbia which had a circulation of 10,000 or more , 
A mailing list was compiled from the 1959 and 196o editions of the 
Editor and Publisher Yearbook and consisted of 1368 daily and Sunday ri ---· -
newspapers and 817 arbiters , The majority of these arbiters were 
managing editors, but in rare instances when no listings of these 
individuals were available, the arbiters were editors, publisher8, 
and/or general managers. The difference in the numbers of arbiters 
and newspapers in the sample is due to the fact that many of the 
former worked for both or all of their daily, evening and Sunday 
editions , 
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Table 2, page 17, shows a breakdown by states of the total number 
of American newspapers, and also the number of newspapers and arbiters 
in the sample. It will be noted that of the 232S newspapers in the 
United States, 1368 or 58 per cent received a questionnaire. Not in-
dicated in this table is the number of arbiters in t:te United States 
and is attributable to the lack of available listing. However, an 
approximate estimate would be 1,000. If we can assume this to be an 
approximation of the total, it then can be said that 81.7 per cent of 
all aribters in the United States received this writer's questionnaire. 
The reSl!onse . -- The questionnaires were mailed on ¥-q 20, 1960 
and the returns were received on or before July 10, 1960. Of the 817 
questiormaires sent out, 250 or 30. 60 per cent were returned. Of tbl 
1368 newspapere comprising the &Uipl , 436 or 31.7 per cent were 
represented by the response . 
A breakdown of the returns by states appears on Ta13s 2. It will 
be noted that the editors in four states who did not respond--
Delaware, Idaho, Nevada, and New Hampshire-received 17 questiomaires 
or only two per cent of the total. Their 31 newspapers also represents 
two per cent of the total. Thus their failure to respond did not 
significantly affect the results of this questiormaire, especially 
in comparison to returns of the three largest states. New York, 
Pennsylvania, and Texas had an exceedingly low percentage of returns. 
As indicated on this table, these states received 162 questionnaires, 
whtil amounted to 20 per cent of the total . They returned only 6o, or 
14 per cent of the total response . 
However, because states like Maine, Ohio, Washington, Virginia, 
Alabama, Arizona, South Carolina, and the District of Columbia had 
returns in excess of SO per cent, thereby raising the overall percent 
of returns, the results of this questionnaire can be considered quite 
significant and grati.t'ying. 
In view of the arbi tars' time-consuming schedule, and the proba-
bility that they are constantly barraged with other questionnaires, 
the .30.60 per cent return is considerably more than expected. In 
fact, this return is 15 per cent more than is normally expected for 
a mail questionnaire. 
The relatively high return is extremely indicative of the interest 
that the arbiters have in comic strips. It also is representative and 
further emphasizes the arbiters 1 belief in the invaluable role that 
comic strips pl~ in today's daily newspapers. 
Methodology.-- Subsequent to receiving the questionnaires, the 
information contained on them was transferred to McBee "Ke.f Sort" 
cards. This method was employed because of its low cost and ease of 
handling in aiding the tabulation process. 
Each hole located around the perimeter of the cards represented 
a choice on the questionnaire. By punching the corresponding holes 
for each answer, it was possible to tally the results easily and 
eff:i:Lently, thus reducing the chance for human error. 
Following the tabulation of the results, the opinions and beliefs 
of the respondents were categorized into two broad classifications in 
lS 
1 
order to best explain the decision-making process. The two divisions 
were the selection-rejection process, and the removal functions of 
the arbiters. 
The former is the process whereby the arbiters must choose, from 
among m~ offerings, one or more new strips which they believe will 
attract the largest number of readers. They also hope these comic 
strips will complement the comic page. 
The latter is the process whereby the arbiters must make decisions 
regarding their present strips when the strips' usefulness to the comic 
page and to the newspaper appears to be diminishing. In these instances 
the editors must decide if this decline in a strip's popularity is 
temporary, or if it is permanent. If the latter situation applies, 
the arbiters must remove the strip and decide on a replacement. 
Both functions are actuated by similar, as well as different 
criteria and motives. Through an analysis of the answers and comments 
of the respondents, it is hoped that these criteria and the entire 
decision-Making process will be better understood. 
In addition to explaining the decision-making process, this thesis 
will attempt to ease the functions of the arbiters. 
16 
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Talm 2. Breakdown by States of the Newspapers and .Arbiters Included in Sample 
State Total Number Number of Percentage of Number of Percent- Number Number Percent-
of Newspapers Newspapers Newspapers in Newspapers age of of .Ar- of .Ar- age of Ar-
in u. s. in Sample Sample !f Responding News- biters biters biters 
papers in Sam- Res- Respond-
Respond- ple ponding ing E.! 
ingE} 
co {2) {3) {li) (~} {o) (7) (B) {~) 
Alabama 32 20 62.5 14 70.0 10 7 70.0 
Alaska 7 , 71.4 2 40.0 4 2 so.o 
I Arizona 17 8 47.1 8 100.0 4 4 100.0 
I Arkansas 47 18 38.3 1 
'·' 
10 1 10.0 I 
California 156 98 62.8 27 27.8 63 17 27.0 
Colorado 33 15 45.4 3 20.0 8 2 25.0 
Connecticut 31 28 90.3 14 so.o 20 7 35.0 
Delaware 3 3 100.0 -
____ ... 
2 
- ----District of 
Columbia 5 5 100.0 4 ao.o 3 3 66.6 
Florida 73 so 68.4 19 38.0 22 9 40.9 
Georgia 41 25 61.0 6 24.0 11 3 27.8 
Hawaii 7 6 100.0 4 57.1 , 2 40.0 
Idaho 21 13 61.9 
- ----
5 
- ----
Illinois 102 58 56.9 13 22.4 39 10 25.6 
Indiana 105 47 44.8 9 19.1 30 6 20.0 
Iowa 54 24 44.4 10 41.7 14 , 35.? 
Kansas 67 28 41.8 4 14.3 14 2 14.3 
Kentuclcy' ~ 15 ~~·6 t 26.7 7 2 28.6 T .nn-1 R1 RnA 1~ OaO 30.8 8 3 37.5 
-
-.l 
~ J \.. ...I 
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I Table 2 (continued) 
state Total Number Number of Percentage of Number of Percent- Number Number Percent-
of Newspapers Newspapers Newspapers in Newspapers age of of Ar- or Ar- age of 
in u. s. in Sample Sample Responding News- biters biters Arbit-
papers in Sam- Res- era Res-
Respond• ple ponding ponding 
ing 
~ \l.) \2} OJ \4) \5) \b) \7} . \0)_ en 
Maine 10 8 80.0 7 87.5 , h ao.o 
Maryland l5 14 93 • .3 2 14.3 7 2 28.6 
I Massachusetts 59 40 67.8 17 42.5 .32 10 .31.2 
Michigan 66 41 62.1 1.3 .31.7 29 8 27.5 
Minnesota 36 2.3 69.4 7 ,30.4 17 , 29.4 
Mississippi 26 20 76.9 
I 
, 25.0 12 4 .3.3.3 
Missouri 66 26 39.4 7 26.9 15 .3 20.0 I 
Montana 28 13 46.4 .3 23.1 5 1 20.0 
Nebraska 24 16 66.7 7 ! 43.8 9 I .3 .33 • .3 
Nevada 11 7 65.4 .3 42.8 3 1 .33 • .3 
New Hampshire 10 8 ao.o 
- ---
6 
-- -----
New Jersey 36 i .30 83 • .3 8 26.7 2.3 6 26.1 New Mexico .34 14 41.2 2 14 • .3 7 1 14.2 
New York 110 85 77.2 23 27.1 61 14 22.8 
North Carolina 62 41 66.1 16 .39.0 23 7 ,30.4 
North Dakota 13 7 53.8 1 14.3 4 1 25.0 
Ohio 116 79 68.1 .32 40.5 ,, 24 43.6 
Oklahoma 91 26 28.6 ~ 34.6 10 ~ (.?·? "- ?R 1A ~? , ~r\ n 0 
-(1::1 
I 
~- J IV 
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Tabe 2 {continued) 
state Total Number Number or Percentage or Number of Percent- Number Number Percent-
or Newspapers Newspapers Newspapers in Newspapers age of or Ar- of Ar- age of 
in u. s. in Sample Sample Responding News- biters biters Arbit-
papers in Sam- Respond- era Res-
Respond- ple ing ponding 
ing 
{1) {2} OJ \_4J {5} {t>} {7} {~) {'7} 
Pennsylvania 136 ~ 62.5 21 24.7 60 18 30.0 
Rhode Island 9 6 66.7 3 $0.0 4 1 25.0 
South Carolina 24 21 8$.0 9 42.8 10 5 5o.o 
South Dakota 16 10 62.5 2 20.0 6 1 16.7 
Tennessee 41 24 58.5 14 $8.3 9 6 66.7 
Texas 193 95 49.2 16 16.8 41 6 
----
utah 9 7 77.8 
- ----
3 
- ---
Vermont 10 4 40.0 
- ---
3 
-
---.. ~ 
Virginia 43 29 67.4 28 62.1 17 9 52.9 
Washington 37 29 78.4 17 58.6 16 8 50.0 
West Virginia 38 29 76.3 5 17.3 13 2 15.4 
Wisconsin 44 28 63.6 11 49.3 19 9 47.3 
Wyoming 23~~ !I 6 46.2 4* ~ 3 1 ~ Totals 1~!/ ~y y Brr!l 2W ~ 
!/These percentages obtained by dividing figures in column {2) into figures in column {3). 
!?/These percentages obtained by dividing figures in column (3) into figures in column (5). 
2/These percentages obtained by dividing figures in column {7) into figures in column (8). 
diR.enresents totA.l ·-urea. 
!/Obtained from Editor _!!!! Publisher _Yearbook, 196o. ---Q 
CHAPTER TII 
THE ARBITERS 1 CRITERIA FOR SELECTING 
AND/OR REJECTING NEW COMIC STRIPS 
1. The Reader Appeal of a Comic Strip 1s 
Qualities as Possible Criteria 
Five qualities.-- Faced with the difficult task of deciding which 
of the new strips to accept and which to reject, the arbiters are often 
influenced~ the reader appeals of the strip's different qualities. 
Five distinct qualities are: types of strips, main characters, formats, 
artwork and content. 
Proceeding under the assumption that the arbiters' conceptions of 
the reader appeals of ~ach of these qualities influence their decisions, 
several questions were included in the questionnaire which dealt with 
these qualities. 
Reader appeals of the various types of strips.-- The purpose of 
question /12 (found in Appendix B) was to determine which types of new 
strips, in the opinion of the arbiters, offered the most reader appeal. 
It was felt that the results would indicate the apparent chances for 
a type's selection or rejection. 
Table 3 on the next page reveals that the famiJ.z type 1 by a sub-
stantial majority, was the most popular among the respondents as 214 
or 85.6 per cent believed this type offers the most reader appeal. 
Adventure strips, favored by 1.3.3 or 5.3.2 per cent, and social satire 
strips, favored by 116 or 45.5 per cent of the responden were the 
second and third most popular choices. Fanta![, science fiction, 
1 
educational, and non-fictional strips were the least popular types as 
each received less than 32 or 13 per cent of the response. Only eight 
said "type not important." 
Table .3. Types of Strips Arbiters Believe to Have the Most 
Reader Appeal 
Types of Strips 
(1) 
Family'. • • • • • • • • • • • • 
Adventure • • • • • • • • • • • 
Social Satire • • • • • • • • • 
Crime Detection • • • • • • • • 
Romance •••••• • • • • • • 
Fantasy •••••••••••• 
Science Fiction • • • • • • • • 
Educational • • • • • • • • • • 
Non-fictional • • • • • • • • • 
other mentions : 
Humorous • • • • • • • • • • 
Balance of all types • • • • 
Miscellaneous • • • • • • • • 
Type not important 
Base and Total 
Number of 
Arbiters 
Favoring 
Type 
(2) 
214 
133 
116 
90 
81 
32 
32 
30 
13 
59 
31 
13 
13 
8 
250 
Percentage 
Arbiters 
favoring 
Type 
(3) 
85.6 
53.2 
45 .5 
35.3 
32.5 
12.8 
12.8 
12.0 
5.2 
2,3.6 
-12 .L. 
5.2 
5.2 
3.2 
!I 
of 
ysome arbiters gave more than one answer; hence, percentages total 
more than 100. 
Although it does not fall into any of the types of strips mentioned 
above, a word must be added here about hUilor strips. The fact that 31 
or 12.4 per cent of the respo ents added this type reveals the import-
ance of humor in strips. This number is even more significant in view 
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of its omission from the other types listed. We omitted humor because 
we felt it is often incorporated into the other types of strips and we 
did not consider it to be a separate categor.y. 
The comments concerning humor as a popular type of comic strip 
varied in terminology but not in principle. The general consensus of 
opinions of the respondents was that there existed a shortage of good 
humor strips. One respondent·wrote, "Humor strips are increasingly 
rare, but all the more important." Another remarked, "I would select 
humor strips regardless of the type." One arbiter coJmJ.ented, "Comics 
yet and you don't even include humor--number one type for me." The 
comment made by another respondent that best represented the feelings 
of the arbiters, "Need a little humor." 
Not only is an apparent shortage of good humor strips indicated 
in these responses, but also revealed is the arbiters' acceptance of 
the tremendous reader appeal and drawing power that humor strips offer. 
The results of this question seem to indicate an 80 per cent 
chance for a famig strip to be selected by the arbiters, a 50 per cent 
chance for an adventure strip, a 45 per cent chance for social satire 
strips, and so on down to a five per cent chance for a non-fictional 
type. Conversely, the chances for a ,fami!l strip to be rejected would 
be 20 per cent while the chances for a fantasy-type strip to be re-
jected would be 80 per cent. 
Even though humor strips received a low percentage of response, it 
is possible to assume that the chances for this type's selection are 
quite high. This assumption is supported by the enthusiasm evidenced by 
the voluntary cormnents in the "other" category. 
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Although the results do not clearly indicate the extent that a 
particular type of strip 'e reader appeal is used as criteria, they 
distinctly point out the relative chances for each t.ype to be selected 
or rejected. 
Reader appeals £! _!.new striP! !!!!!!1 character(s)~- The second 
element of a new strip which we felt might infiuence the arbiters' de-
cisions was the reader appeal~ -~ strip's -~ character(s) . , For 
this reason, we asked the arbiters which main characters they believed 
offered the most reader appeal. 
Table 4 on the following page shows that children were believed to 
offer the most reader appeal as 167 or 66.8 per cent of the respondents 
checked this choice. An unusual result of this multiple choice , type 
question was the closeness of the vote total for the~ and women 
categories. The former received 10$ or 42.0 per cent of the respo~se 
and the latter received 103 or 41.2 per cent. The totals for the ~ 
ager and animal categories were also very close as the former received 
82 or 32.8 per cent and the latter received 80 or 32.0 per cent of the 
response. There is no apparent cause tor these very close results. 
A factor which tends to reduce the importance of the main charac-
ters• reader appeal as a criterion of the arbiters is the number of res-
pondents lfuo had "no opinion." Thirty-six or 14.4 per cent of the 
respondents checked this choice. However, t~s figure does not repre-
sent the feelings of the majority. 
Not revealed in Table 4 is the fact that 31 or 12.4 per cent of 
the respondents checked all five categories, presumably believing each 
character offers sufficient reader appeal to complement the comic pages. 
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This belief of offering variety on the comic pages will be discussed 
more fully in connection with the importance o.f balance as a criterion. 
It the reader appeals of' the main characters are used as criteria 
by the arbiters, then the results o.f Table 4 indicate the relative 
chances .for each to be selected or rejected. Strips .featuring children 
appear to have a better than 60 per cent chance, while strips .featuring 
adults m~ have a 40 per cent chance o.f being selected. 
However, the accurac7 of these statistics depends on the needs or 
the arbiters. I.f the arbiters have an oversupply or good strips featur-
ing children, then a new strip with children, would, in all probabilitT, 
be rejected unless the new strip was outstanding. 
Table 4. Main Characters Arbiters Believe Offer 
the Most Reader Appeal 
Main Characters Number o.f Percentage o't 
Arbiters .Arbiters Favor-
Favoring ing Main 
Main Characters 
Characters 
U.J t2) 0} ,._ 
Children. • • • •• 167 66.8 
Men •••• • • • • lOS 42.0 
Woman •• • • • • • 103 41.2 
Teenagers • • • • • 82 32.8 
Animals •• • • • • 80 32.0 
other mentions. • • 23 9.2 
No opinion. • • • • 36 
-
14.4 
-
Base and Total • 2SO !/ !I 
!fsome respondents gave more than one answer; hence 
nmnbers total more than base and percentages more 
than 100. 
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Reader !Pp!al of, artwork !!.OpPOsed .to content.-- A long-standing 
controvers.y in the comic strip industr,y has been over the relative 
importance of a strip's artwork in comparison to its content. There 
are many advocates for each quality. One camp believes that it is more 
essential to have good content while another group believe the essential 
element is good artwork. There is also a sizeable group who believe 
both qualities are necessar,y. 
The purpose of question 4 (Appendix B) was to determine which of 
these two qualities was considered by the arbiters to be more important 
in good comic strips. It was felt that in instances when selections 
are made on this basis, it would be important to know which quality 
might have a greater effect on their fin.al decisions. 
Table 5 shows that 4 or 1.6 per cent of the respondents considered 
artwork a more important quality than content. ·There were 95 or .38.0 
per cent of the respondents who believed content more important than 
artwork. Those who believed both qualities to be equally important 
amounted to 149 or 59.6 per cent of the total. Onl1 two considered 
neither qualit,y important. 
Table 5. Relative Importance of Artwork and Content 
in a Comic Strip 
Quality Number of Percentage 
Arbiters of Arbiters 
Favoring Favoring A 
A Quality Quality 
(I' (2) (3, I 
Content. • • • • • • • • 
. ~~ ;c.u Artwork. · •••••••• 1.6 
Both equally important • 149 59.6 
Neither one important. • 2 .8 
Base and Total • • • ~ 1~ 
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These figures seem to indicate that 60 per cent of the respondents 
would not select a new strip unless both elements were well done. But, 
according to Table 5, 38 per cent of the respondents considered content 
more important than artwork. Possibly this can be interpreted to mean 
that these respondents might select a new strip if the content was 
sone well enough to overcome mediocre artwork. These same respondents 
would also reject a strip if the content was not interesting and enter-
taining. 
The fact that only U respondents considered artwork more important 
than content clearly points out the need of presenting a good story-
line in a strip rather than beautifully drawn artwork. 
Reader appeal of. continuity . strips .. !.!!. single episode. strips.--
During the past few years, there has been a notable decrease of con-
tinuous-type strips on the comic pages. Paralleling this decrease 
has been an increase in single episode strips. In an at tempt to ex-
plain this situation and determine the comparative appeal of these two 
formats, question 5a {Appendix B) asked for the arbiters' views on this 
aspect of comic strips. 
Of the 250 respondents to this question, 56 or 22.4 per cent be-
lieved aerial-type strips offered the most reader appeal, 81 or 32.4 
per cent said both had equal appeal, and 113 or 45.2 per cent said 
single-episode strips had the most appeal. 
These ·results, shown on Table 6 on the following page, seem to 
reaffirm prior beliefs in the increase in popularit.y of single-episoa 
strips. The results may also mean that the more than 40 per cent of the 
respondents would tend to select a single eipsode strip in preference 
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to a serial type. Similarly, the results may indicate that only 20 
per cent would select a serial-type strip in preference to a single 
episode strip. 
A possible reason for the decline in serial episode strips may be 
due to the increased popularity of television. One arbiter who was 
quoted in an earlier chapter said, "People do not want to read in four 
to eight weeks what they can view on television in 25 minutes, Another 
reason, which was mentioned by several arbiters in response to a ques-
tion dealing with reasons for rejections is a prepetitious story-line 
that they have found in serial-type strips. 
Whatever the reasons are, the fact still remains that many re-
jections and removals of strips are the result of the arbiters' belief 
in the declining popularity of continuity strips. 
Table 6. Length of a Comic Strip Believed to Offer 
the most Reader Appeal 
Length of Strip Number of Percentage 
Arbiters of Arbiters 
Favoring Favoring 
Length Length 
{~) {2} _{:3) 
Single episode strip. • • 113 45.2 
Serial episode strip. • • 56 22.4 
Both lengths have 
81 32.4 equal appeal. • • • • • 
-
Base and Total • 250 100.0 
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Reader appeal£! detailed . artwork .~ simple artwork.7~ Another 
element of comic strips that was thought b,y the arbiters to be losing 
reader appeal was detailed artwork. There seems to be an influx of 
simply drawn comic strips on the comic pages that, interestingly enough, 
that parallels the increase of single episode strips. The reason for 
these two formats increasing in popularity at the same time is princi-
ply due to the fact that both elements are often incorporated into the 
same strip. Because of this increase, we included question 5b 
(Appendix B) which would determine the comparative reader appeal of 
detailed artwork and simple artwork. 
Table 7 shows that 26 or 10.4 per cent believed detailed artwork 
had the most reader appeal, 68 or 27.2 per cent believed it "doesn't 
matter," and 1$6 or 62.4 per cent of the respondents believed simple 
artwork had the most reader appeal. 
Table 7. Type of Artwork Believed to Have the Most 
Reader Appeal 
Type of Artwork Number of Percentage ot 
Arbiters Arbiters 
Favoring Favoring Type 
Type of of Artwork 
Artwork 
llJ {2) \.SJ 
Simple artwork • • • • • 1$6 62.4 
Detailed artwork. • • • 26 10.4 
Both have equal appeal. 68 27.2 
- -
Base and Total • • 2$0 100.0 
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It is, therefore, possible to conclude from these reeults that 
over 60 per cent of the respondents would select a new strip for its 
simply drawn, uncluttered artwork, while onl.7 10 per cent might 
select a strip for its realistic or detailed artwork . 
The results also show that an artist can no longer rely on de-
tailed artwork to overcome any deficiencies in the content. The large 
percentage of respondents favoring simplified drawings rea!irms the 
results of Table 5, especially those arbiters who believed good content 
was more important than good artwork. 
It is also possible to surmise that a correlation exists between 
the high percentage of responses favoring single episode strips, and 
those favoring simply drawn strips. This correlation stems from the 
increased popularity of strips containing these types of format . 
Conclusions. -- In revealing the arbiters' opinions regarding the 
reader appeals of the many aspects of comic strips, the results dis-
cussed so far are quite significant. 
From the percentages listed in the preceding Tables, it is possible 
to derive a "formula" which could predict a strip's ~ess of being 
selected or rejected by the arbiters . To illustrate, if a new strip 
was offered to the arbiters that was a family: type, humorous, simply 
drawn, single episode, and featuring children, this strip would meet 
wl th acceptance with the greatest number of arbiters . Conversely, if 
the offering was a science fiction strip, drawn in detail, continuous 
episode, mediocre in content, and featuring adults or animals, this 
strip would meet with rejection by the largest percentage of arbiters. 
~----------------------------------------------
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Thus 1 by combining the reader appeal of the various qualities of 
a new strip, as listed in this chapter, the arbiters, artists, or s.rn-
dicates could fairly accurately predict the future of this particular 
strip. 
There is onlY one possible drawback which could reduce the accu-
racy of this formula. It is a factor, which if not taken into con-
sideration, could negate the results of the previously discussed 
Tables. This factor is the attempts of the arbiters to maintain a 
well-balanced page by offering a variety of strips to the readers. 
2. The Attempts of the Arbiters to 
Maintain Well-Balanced Comic Pages 
When asked to list the types and main characters in new strips 
that they believed offered the most reader appeal, many respondents 
qualified their selections by saying they try to select for balance. 
It was their contention that in the process of selecting a new 
strip, the strip's reader appeal was not as important as its ability 
to complement the entire page. 
Table 3 reveals that 13 respondents indicated in the "others" 
categor,r the need for a well-balanced page consisting of many types. 
Throughout the additional co:rmnents was the arbiters' belief in serving 
all interests and avoiding duplication of types. One respondent wrote, 
''Variety without duplicating and replace on that basis." .Another said, 
"Balance--to corner as wide an audience as possible." 
The implications of these comments are that despite the reader 
appeal of a new strip 1 s type, a certain percentage of arbiters would 
reject it if they believed the strip would overbalance the page. 
l..______ ____ _ 
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Silnilarly, 31 respondents believed all of the main characters 
listed offered sufficient reader appeal. In addition, there were lS 
other respondents who stressed the importance of using all types. 
Together, these 46 respondents expressed their necessity of offering 
a well-balanced page. 
These comments also indicate some rejections of new strips if the 
main characters lack the ability to complement the entire comic page. 
The arbiters' attempts to offer a wall-balanced page must be con-
sidered as an important criterion during the selection-rejection pro-
cess. This factor could lead to rejections of certain strips that 
formerly were regarded as "sure things." 
But this situation can only result if the artists or syndicate 
salesman marketing the new strips fail to realize one important economic 
principle; the law of supply and demand. If, for example, an arbiter 
has several "family" type strips, it is only natural that he will re-
, 
ject another "family" strip. Having an over-supply of high reader-
appeal strips is as harmful to the readership of a newspaper as having 
an under supply. In both instances, the readership will be less than 
antioipaU,d. 
Thus, those offering new strips must not only consider the arbiters 
opinion of the strip's reader appeal, but they must also take note of 
the arbiter's needs for the entire comic page. A new strip must not 
only offer reader appeal, but it must also be an improvement on current 
•~i~s or a distinctly different type from the arbiter's other strips. 
31 
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Conclusions .~ The formula, mentioned in the previous sub chapter, 
which could enable the arbiters, artists, or syndicates to predict a 
strip's future will take on added validity when the arbiters 1 other 
strips are also considered. Because we suspect that most arbiters 
contin~ attempt to offer a well-balanced page, it is essential 
to consider this factor as an extensive and influential criterion in 
the rejection-selection process. 
Failure to incorporate this factor into the formula may result 
in wrong interpretations, thereby leading to inaccurate predictions 
of a strip's chances for selection or rejection. 
3. The influence of Competitive Newspapers' Strips 
on the Arbiters' Selections and Rejections 
If the types of strips carried by a competing newspaper did affect 
the decisions of the arbiters, we wanted to know in what way. The best 
method was to include a question dealing with this situation. 
The responses to question 11 were more informative than we ex-
pected. Four choices were offered. One choice allowed for the possibi-
lity of the non-existance of competing newspapers, while another allowed 
for other possible results . The other two choices dealt with the ar-
biters 1 attempts to match their competitors' strips and also with their 
failure to pay attention to their competitors. The most interesting 
results were revealed in the unsuspecting "other reaultstt category. 
"No competing newspapers in the area. "-:- Table 8, found on the 
n~xt page shows that 47 or 18. 8 per cent of the respondents reported 
"no competing newspapers in the area. " These included papers in 
Alaska, Montana, Texas, Oklahoma, and several otb!r far-Western and 
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Northwestern states. For all practical purposes, these respondents 
must be omitted from the total response as the results of the other 
categories do not apply. 
Table 8. In.nuence of Competitors 1 Strips on the 
Arbiters' Decision-Making Process 
T,ypes of Influence Number of Percentage of 
Arbiters Arbiters 
Influenced Influenced 
{1) {2) (.3) 
Have competitive papers in _area • • 203 y 81.2 
Pay no attention to competitor's 
strips • • • • • • • • • • • •• • 130 52.0 
Attempt to match their strips 
type by type • • • • • • • • • • • 
other Influences: 
Avoid duplication; try for best 
strips available; try to improve 
on competitor's strips •••••• 
"Can't use competitor's strips 
due to territorial rights" •••• 
Miscellaneous • • • • • • • • • • 
Have no competitive papers in area • 
Base and Total • • • • • 
17 
66 
15 
15 
J!L 
250 
!fSome respondents gave more than one answer. 
6.8 
26.4 
6.0 
6.0 
18.8 
-
100.0 
"Attempt to match their strips, type by tzye."':"-:- Only 17 or 6.8 
per cent of the total respondents said they attempt to match their com-
petitors strips If loa eli.Jninate those respondents who said there are 
no competing newspapers in the area, we can then sq that 8.5 per cent 
.3.3 
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of the respondents with competition actuallr attempt to match their 
competition. 
This small percentage is indicative of the majority of arbiters 1 
attempts to offer individuality on their conde pages. This desire is 
also in evidence in the comments found in the "other results" and the 
"pay no attention" categories. 
"Pay no attention."~- Table 8 reveals that 130 or ,52.0 per cent 
of the respondents paid no attention to their competitors 1 strips • 
.A. further analysis of these figures reveals that of the 203 respondents 
who have competing rswspapers in the area, 64 per cent paid no atten-
tion. This latter analogy is more significant because it shOlfS a more 
accurate picture. It indicates that more than 64 per cent of the res-
pondents who have competing papers in the area are not in.O.uenced by 
the types carried by competition. 
The results indicate that these respondents try for the best 
strips available, regardless of who has them, in an attempt to offer 
their readers the most appealing comic page • 
But, as the comments in the "other results" catego.r.y seem to in-
dicate, a percentage of these arbiters apparently do take some note of 
their competitors' strips to determine the best available. Exactly 
20 per cent or 26 of these 130 respondents said they either "pay little 
attention," "try for best available, regardless of who has them," or 
"try to improve on their competit-ors 1 strips. 
In addition to these 26, there were 40 other respondents who 
made similar comments. Fifteen of the latter respondents said they 
avoid making duplications. 
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The tone of these additional comments varied from complacena,y to 
vehemence. Some of the reSpondents said they avoid duplicating their 
competitors' strips but in instances they would accept rare quality 
duplications. At the same time, there were other respondents who 
shared the view of' one arbiter who said, ·'"If' a competitor takes on 
one of our strips, it will be the first we consider dropping." 
The general feeling of these arbiters was that they would reject 
strips carried by their competitors. 
'~errito;r rights."-~ Not included in the previous discussion 
are 15 respondents who answered the "other results" category. These 
arbiters attributed rejections of new strips to a policy known as 
"territorial rights." This is a policy whereby the syndicates which 
market the new strips delegate to certain newspapers exclusive pur-
chase rights of name strips. In most cases these newspapers are the 
largest, circulation-wise, in the area. 
Statistically, this response is insignificant; realisticallY, 
it is quite meaningful. If the resentment to this practice were al-
lowed to grow, then it would be an important factor leading to many 
rejections. An example of this resentment is the statement of one 
respondent who said, "I resent syndicates showing strips and giving 
territory rights to metropolitan papers before offering it to smaller 
papers--after metros have turned it down. In other words, we often 
have to take what is lett." 
There were other comments to support this resentment. One ar-
biter wrote, "Milwaukee papers buy territory rights--make some strips 
unavailable." Another result of this policy is evidenced by the 
~--------~------------------
following statement, ~e use ••• strips because ••• doesn't•" Far obvious 
reasons, the name of the syndicate handling the strips, represented by 
the first blank, and the name of a large metropolitan daily, represent-
ed by the second blank, were omitted by this writer. 
This segment of' the chapter was not to cri.t:i.cize the syndicates 
or the large papers for this policy. PreSUlTlably they have justifiable 
reasons far so doing. The purpose was rather to reveal the resentment 
to this practice by several of the respondents. This discussion was 
included to indicate the possible danger of allowing this policy to 
antagonize the arbiters. This policy which, according to the results 
of this question, has already resulted in some rejections, could 
feasibly be the cause of' other rejections and/or removah 
We cannot offer a remedy, only a suggestion. Elimination of this 
practice is entirely impractical, but equal application of this policy 
to other papers in an area could be a justifiable means of paci:f.'ying 
the majority. If other smaller papers are also given "territory rights" 
to some "name" strips, the chances of removing this factor as a cause 
of rejections are quite high. 
Conclusions.-- Competition may not be the most important cause 
of rejections in comparison to those already discussed or those to 
be discussed. Nevertheless, it must be regarded as an element influen-
cing the selections or rejections of a sizeable proportion of American 
arbiters. 
A competitors' strips may lead to the duplication of high quality 
strips, or it may lead to the purposeful avoidance of duplications. 
This factor may result in the betterment of comic pages throughout by 
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the attempts of the arbiters to improve on their canpetitora. As long 
as this factor leads to improvements on the comic pages, and does not 
result in reoccurrences of instances sillli.lar to the "Yellow Kid" 
fiasco, competition will serve a useful and necessary existence. 
4. The Innuence of Advisors on the 
Decisions of the Arbiters 
During the selection-rejection process of the arbiters, it was 
felt that there might be instances when they would approach other in-
dividuals and/or groups for advice. In order to obtain some insight 
as to which of th! se people were approached most frequently 1 and the 
• 
extent of infiuence that their opinions might have on the arbi ters 1 
decisions, question 6 (Appendix B) vas included in the questiormaire. 
"Members of the staff."- Of the three choices offered, not in-
cluding the "others n category, Table 9, on the following page, shows 
that 228 or 91.2 per cent of the respondents went to members of their 
staff for advice. These staff members include publishers, reporters,re-
write men and women, as well as the elevator operators and paper boys. 
Despite this high percentage, it seems unlikely that the individual 
exert the most influence on the final decisions • The high percentage 
can easily be attributed to the fact that staff' members are convenient)Jr 
located near the arbiters. The results are indicati~e of the arbiters' 
attempts to avoid reaching hasty decisions by themselves. Because of 
the complex task of determing the possible merits of a new strip, the 
arbiters realize they cannot afford to make a wrong selection. 
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"Famill.•-- Table 9 reveals that 118 or 47.2 per cent of the res-
pondents ask their families for advice when deciding the fate of comic 
strips. The assumption is that in most instances the children are 
approached for their opinions about new or current strips. 
However, this does not mean that the family exerts the most in-
fluence on the decisions of the arbiters. The convenience of having 
the family near the arbiters could be the cause for the latter seeking 
advice from members of their fa:milies. 
"Friends."- Also revealed in Table 9 is the fact that 109 or 4.3.6 
per cent of the arbiters said they seek advice from their friends. This 
factor, too, can be attributed to conveniency and habit of seeking ad-
vice from friends. 
Table 9. Number of Arbiters Seeking Advice From others When 
Selecting New Strips and/or Dropping Current Ones 
Individual and Groups 
Approached ~ Arbiters 
{lJ 
Seek Advice From others. • • • 
Approach members of staff •• 
Approach family. • • • • • • 
Approach friends • • • • • • 
Approach others. • • • • • • • 
The readers ••••••••• 
Various groups or individuals 
Do Not Seek Advice From others 
Number ot 
Arbiters 
Approaching 
Individuals 
or Groups 
(2J 
~!I 
228 
118 
109 
89 
-
77 
12 
_1_ 
Ba111s And Total • • • • • 250 
!fSome respondents gave more -uum one answer. 
Percentage of 
Arbiters Approach-
ing Individuals 
or Groups 
T~l 
21:l!l 
91.2 
47.2 
4.3.6 
~ 
.30.8 
4.8 
2.8 
-
100.0 
·-
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"Readers."-- As evidenced in Table 9, there were 77 respondents, 
representing 30.8 per cent of the total response, who said they went 
to their readers for advice. An analysis of their responses revealed 
that these arbiters were for the most part referring to surveys con-
ducted to determine the readership of their current strips. 
Despite this apparent small percentage, the preferences of the 
readers serve as criteria for the rejection-selection process. Their 
preferences should be regarded as the most important influencing factor 
on the arbiters decisions. The arbiters, b.r determining the readership 
of their cun-ent strips, can apply this knowledge to determine the 
reader appeal of a new strip similar to the old ones. 
The percentage of arbiters approaching their readers, while less 
than the other categories, is highly significant. Despite this 
omission of "readere" in question 6 (Appendix B) 30 per cent of the 
respondents claimed the "readers" to be the most influential group. 
These respondents, which we believe represent the majority of 
arbiters, made known their belief that the most accurate method of 
determining the reader appeal of all strips is through surveys. Support 
for this belief is found on Table 12, on page , which reveals that 
209 or 8).6 per cent of the respondents conduct surveys at least once 
a year. 
Conclusions.-- The most important result of this question is the 
fact that 97.2 per cent of the responden d they seek advice from 
others. Of the 243 respondents going to others, 215 or 85 per cent in-
dicated that they go to more than one individual or group. This sub-
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stantiates the theory that the arbiters avoid making despotic decisions 
based solely on their own convictions. 
Only 7 respondents said they do not approach other for advice. 
This low figure is a good indication that very few American arbiters 
feel they can correctly enact a proper selection or rejection with-
out the aid of others. 
The results indicate that most arbiters endeavor to avoid making 
decisions based on their own personal preferences. By seeking the 
advice of others, the arbiters are not tempted to select or reject 
a strip purely on the basis of "highly subjective value-judgments." 
If this latter factor was an important criterion, then it is conceiv-
able that a conflict between the readers and the arbiters would result. 
The outcome would be a victory for the readers and a tremendous turn-
over of comic strips. Fourtunately, the arbiters recognize the feasi-
bility of such situations and shun away from the usage of irrational 
ideas as criteria during the decision-making process. 
5. "Concrete Reasons0 That May Influence the 
Arbiters' Selection-Rejection Process 
Three factors that can be termed as "concrete reasons" for causing 
rejections or selections are: lack of space, financial limitations, 
and strips in bad taste. The existence of each during the selection-
rejection process will assuredly lead to a strip's rejection. 
During the design stages of the questionnaire, it was known that 
these factors did exist and caused rejections. But we did not know the 
extent of their being used as criteria. 
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Lack of Space.-- The results of qu.estions 7 and 13 (Appendix B) 
reveals three cause of space limitations; too m~ advertisements oc-
cupying space for comics, news space justification, and the lack of 
advertisements. 
Table 10 on the following page reveals that the most wide-spread 
factor creating space limitations is the result of advertisements. 
This probable cause for rejecting or removing strips was checked by 
48 or 19.5 per cent of the respondents. 
Seven of these respondents said they might reject, or have rejected 
strips because the space was devoted to news. 
Two respondents rejected strips because of the lack of advertise-
ments. One of these arbiters also added, "They (ads) make space 
possible." 
The results of question 13 reveal that space limitations lead to 
rejections by 20 of the respondents. These arbi tars claimed "no space" 
as the reason, or said they believed the new ones would not be an im-
provement on their old ones. They felt their present line of strips 
was strong enough and the addition of a new strip would not be justi-
fied in terms of newspaper space or readership. 
Lack of space is a problem that only the individual papers can 
solve. The results on Table 10 show that this factor has caused or 
might cause 20 per cent of the arbiters to reject or drop a strip. 
While it isn't considered to be the greatest threat to the future of 
comic strips, it could lead to the demise of many strips. As an in-
fluencing factor on the rejection-selection process, it cannot be taken 
lightly. 
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Table 10. Probable Causes Affecting the .Arbiters' Rejections and/or 
Removals of Comic Strips From Their Papers 
Probable Causes Number of 
Arbiters 
Affected 
by Probable 
Causes 
(1} l2J 
Readers' Dislike. • • • • • • 195 
Adoption of Another Strip • • 164 
Strip in Bad Taste. • • • • • 153 
Syndicate Arrangements. • • • 70 
Limited Space Due to 
Advertisements • • • • • • 48 
Sales Tactics of' S,yndicate 
Salesmen. • • • • • • • • 40 
Adverse Publici~ of the 
Artist. • • • • • • • • • • 7 
Arbiter personall.y Does Not 
Like the Name of Strip. • • 3 
other Causes 49 
-
"Decline in Strip's 
Qualities and Appeals • • 27 
"Limited Space" • • • • • 8 
·~ersonallY Unimpressed 
With Strip" • • • • • • • 6 
Miscellaneous • • • • • • • • 8 
Base and Total • • • 250 y 
Percentage of 
Arbiters 
Affected by 
Pr<?bable 
Causes 
11! 
78.0 
65.6 
61.2 
28.0 
19.2 
16.0 
2.8 
1.2 
19.6 
10.8 
3.2 
2.4 
ysome respondents gave more than one answerJ hence, percentages total 
more than 1001 and numbers more than base. 
Financial Limitations .~ _This factor was made known in response 
to question 13 which dealt with reasons for rejections or removals of 
strips. Four respondents claimed the lack of sufficient funds resulted 
in a strip's rejection. 
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This response in relation to the total picture is of little 
consequence. However, a subsequent analysis of the conunents in 
question 13 revealed that many could not afford the prices asked for 
b,y the syndicates. This indicates a certain amount of financial 
• 
limitations because the respondents did not feel the price would 
justit,r the results in increased readership. If we can assume that 
these respondents based their claims on the prices offered b.y the 
syndicate salesmen, it is then possible to refer to Table]) for 
additional factors leading to rejections. It reveals that 40 or 16.0 pe 
cent of the respondents have rejected or might reject a strip because 
of the "sales tactics of syndicate salesmen." It is quite conceivable 
that these arbiters basad their claim on the types of arrangements 
that these aalesmen offered; one of these unacceptable arrangements 
might possibly be price demands beyond the papers' financial means. 
Table 10 also reveals that 66 or 26.4 per cent of the respond-
ents attributed "s.yndicate arrangements" as a cause far the rejection 
or removal of comic strips. It is feasible that high price policies 
were included within this category. 
Although the results of this analysis are speculative, they have 
considerable merit. The figures reveal a probable cause for the re-
jection of strips by arbiters of low circulation papers. The only 
solution that can decrease the importance and influence of financial 
limitation as a cause of rejections is the obvious one of reducing 
prices. 
~trip in Bad Taste.~- A comic strip with vulgar artwork, obscene 
content, or done in bad taste is the most obvious type of strip to be 
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rejected or removed by the arbiters. Table 10 shows that 150 or 60.0 
per cent of the respondents said this reason has caused or might cause 
them to drop or reject a strip. 
This high percentage should serve as a warning to the artists and 
the s,yndicates to delete all objectionable or suggestive artwork and/or 
content in new and old strips. The 1.mportance of bad taste as a factor 
leading to the rejection of comic strips depends on the creators and/or 
syndicate representatives, not on the preferences and tastes of the 
readers or arbiters. 
Conclusions.-- These three "concrete reasons" can easily be lead-
ing causes for the rejection of comic strips. Fortunately, they can 
be dealt with. 
Lack of space as a cause for rejection or removing strips can be 
overcome by offering the arbiters strips with high reader appeal to 
replace some of their current ones which may be of inferior quality. 
Financial limitations can be remedied by fair and equitable price de-
mands for new strips. Bad taste in strips will no longer be a cause 
of rejections when these types of strips are eliminated from the offer-
ings. 
But, as shown in the results of Table 10, if' these practices are 
allowed to continue, a large percentage of arbiters will reject the 
inferior, expensive and/or objectionable comic strips. 
6. Personal Opinions and/or Preferences of the 
Arbiters as Criteria f'or Rejections 
Throughout the response, there was some indication that the 
personal opinions and/or ])references of the respondents often lead to 
44 
the rejection of new strips, but seldom to the selection of strips. 
The probable cause for the infrequent selections as a result of per-
sonal beliefs is the possibility that the arbiters' likes could easily 
be in opposition to those of the omnipotent readers. However, any 
rejections resulting from an arbiter's personal dislike of a strip can 
rarely conflict with the preferences of the readers, principally be-
cause the readers never see these strips. 
Many respondents attributed their rejections to their dislike of 
a strip. One managing editor said, "Personally unimpressed with the 
strip." Many respondents offered reasons similar to the following 
statement of one managing editor who said, wnidn't feel new ones 
would be better than the ones we alreaqy have." These arbiters felt 
that their present line was strong enough, and new ones would not be an 
improvement. 
Another editor said, "I didn't like it--insufficient character 
creation." The essence of the rest of the comments were that many 
arbiters tt:onsidered the strip poor." One respondent expanded upon 
this reason b7 saying, "felt it was a poor strip--had little to offer 
in artwork, and especially in content." 
~fuether these reasons were based on the results of surveys ar 
other creditable sources, or were based purely on the arbiters own 
personal preferences, the underlying causes cannot be accurately de-
termined. The results of the questionnaire only indicate that many of 
the respondents reject strips because they felt these strips were in-
ferior or unimpressive. 
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If this criteria is used by more arbiters than evidenced in these 
results, it could be one of the more important factors leading to the 
rejections of new strips. 
7. Summary 
The difficulties confronting the arbiters as they perform their 
selection-rejection process are m~. With the purpose of clarifYing 
this complex process, numerous criteria influencing the editors' final 
decisions have been revealed . 
The results of the respondents ' answers and opinions point out 
several profound facts. The results indicate the tremendous reader 
appeal of famil.y, social satire, adventure, and ~ strips, and the 
lack of appeal of educational, non- fictional, science fiction, and 
fanta!l strips . The results also reveal a definite trend towards the 
rising popularity of the single episode and simply drawn strips, and the 
declining appeal of the serial episode and strips drawn in great detail . 
The results indicate the influences of competitive newspapers' 
strips on the respondents' selections . This factor may lead to improve-
ments on the latters• comic pages, or the purposeful avoidance of dupli-
cations, and in some instances, the duplication of high quality strips . 
Also revealed is a feeling of resentment to the "Territory Rights" 
practice on the part of a minority of respondents. 
The factor of maintaining a well-balanced page looms as an in-
fluential criteria leading to the rejection of seemingly high reader 
appeal strips and/or the selection of low reader appeal strips . 
46 
The extent of influence that the preferences of individuals and/or 
groups have on the respondents' decisions was r evealed, with the most 
influential group being the readers. 
The affect that the "concrete reasons," i.e., space and financial 
limitations, and bad taste in strips were revealed in the results. 
Finally, the results showed a certain percentage of respondents 
rejected strips because of their personal dislike for these strips. 
These nmnerous factors, when used as criteria, all exert some 
influence on the final decisions of all arbiters. The importance of 
each factor varies depending on the particular strips being offered. 
Because the individual merits that each strip might offer differ, no 
general rule or rules can be established which will continually insure 
the arbiters of making the correct decisions. Similarly, the establiSh-
ment of a general formula through a combination of all the factors 
which will constantly predict a strip's future is impractical and 
almost impossible. 
However, the individual application of the criteria listed in this 
chapter to each strip can serve as a nearly accurate means of correctly 
evaluati.ng a strip's chances for being selected or rejected, not only 
rr.y the arbiters, but in some instances, by the readers. 
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CHAP'l'ER IV 
THE ARBITERS' CRITERIA FOR 
REMOVING THEIR CURRENT STRIPS 
The arbiters' functions are not restricted to making decisions 
concerning new strips. Their duties extend into the area of maintain-
ing an appealing comic page which should contain the most appealing 
strips available in order to attract as many readers as possible. 
To accomplish this feat they must contd.nually offer strips of 
the highest quality and interest. This would be an uncomplicated 
task were it not for the preferences and/or changing tastes of the 
readers, an unavcidable decline in the qualities and reader appeal 
of comic strips, the premonitions and preferences of the arbiters, 
and other factors such as space and financial limitations, and syndi-
cate arra~~ements. Unfortunately, these factors do exist and often 
lead to the removal of comic strips. 
This chapter will discuss the results of several questions which 
dealt with the arbiters' reasons for removing their current strips. 
1. The Readers 1 Preferences as Criteria 
Leading to the Removal of Strips 
"Readers' dislikes."- The results of this thesis reveal that the 
most predominant cause for the removal of comic strips is the dislikes 
of the readers. Almost all of the other criteria to be discussed are 
the direct or indirect results of the readers' dislike of strips. 
Table 10 on page 42 shows that 195 or 78.0 per cent of the res-
pondents attributed "readers' dislike" as the leading cause for the 
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rejection and/or removal of comic strips . Several other respondents 
commented similar to one managing editor who said, "Not only reader 
dislike, but also indifference on the part of the readers •" Another 
editor stated, "Reader apathy--if the readers dislike the strip, they 
will read it to dislike it." 
Table 11. Reasons Given by 153 Arbiters For Removing Their 
Current Strips 
Reasons for Removing Strips 
(1) 
Number of 
Arbiters 
Who Removed 
Strips 
(2) 
Survey showed decline in readership . 50 
Decline in strip's qualities, con-
tent, artwork ••••••••••• 46 
Decline in strip's reader appeal •• 23 
New strip(s) offered more; better 
than our present one(s) •• •••• 20 
Syndicate arrangements caused us to 
discontinue strip(s); territorial 
rights practice. • • • • • • • • • 12 
Strip did not live up to expectation~ 6 
Replace with new strips at same 
price as one dropped • • • • • • • _l_ 
Base and Total • • • • • • • • t~-53 ~ 
Percentage 
of Arbiters 
Who Removed 
Strips 
(3} 
32.7 
30. 1 
15.0 
13.1 
7. 8 
3.9 
2.0 
-
!fSome respondents gave ,nore than one answer; hence, per-
centages total more than 100. 
£/Base represents those arbiters who said they have recently 
dropped one of their current strips . 
Whatever the readers ' opinions of comic strips might be, the re-
sults of Table 10 indicate that when their "dislike" or "indifference" 
becomes apparent, at least 70 per eent, and probably more, of the 
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arbiters might be tempted to remove this strip from their comic 
pages. 
Low readershi.E,.-- A direct result of the readers' dislike of 
strips is a low readership or following for these strips as evidenced 
on Table 11 on page 49. 
In response to a question asking the arbiters to explain their 
reasons for any recent removals, 153 or 62.0 per cent indicated that 
' 
they had dropped a strip or strips within the past two years. or 
this number, 57 said they removed a strip after they discovered or 
suspected it had the lowest readership in comparison to the others 
on their pages. 
There were 46 other respondents who removed strips because of 
their declining reader appeal or qualities. These two factors are 
the leading causes of low readership. 
Thus the results support all beliefs that the most influential 
and extensively used criteria leading to the removal of strips are 
the interrelated factors of readers' "dislike" or "indifference", the 
strips' low readership or following. 
In order to determine the readership or popularity of their 
strips, the arbiters resort to several methode which are included 
under the heading or term, "surveys." 
Use of Surveys.-- Table 12, on the following page, reveals 
that 185 or 74.0 per cent of the respondents said they conduct sur-
veys "sometimes" to determine the popularity of their present strips, 
while 24 or 9.6 per cent said "often," and 41 or 16.4 per cent said 
"never." 
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Table 12. Incidence of Conducting Reader Surveys to 
Detennine the Popularity of Current Comic Strips 
When Conducted Number of Percentage 
Arbiters of Arbiters 
Conducting Conducting 
Surveys Surveys 
~1) (2) CH 
Sometimes •• • • • • • • • •• 185 74.0 Often. • • • • ••• • • • 24 9.6 Never ••• • • • • • • • • 41 16.4 
-
Base and Total • • • 250 100.0 
B7 totalling the .number of respondents who said they conduct 
surveys "sometimes" and those who said "ofte~Jit we find that 83.6 per cen 
or 209 respondents conduct surveys at various intervals during the year. 
This high percentage of response indicates that the majority of 
arbiters try to offer their readers . the most appealing comic pages, 
consisting of high quality strips, by determining the readers' prefer-
ence s through surveys. 
These figures also indicate that a probable outcome of those sur-
veys which reveal a low readership for a particular strip will be the 
removal of this strip. This reasoning is especially true in view of 
the high cost of surveys. It seems unlikely that these respondents 
would conduct surveys only to rationalize their selections or prefer-
ences. More likely surveys are conducted when arbiters suspect certain 
of their strips are declining in either reader appeal, qualities, or 
their readership. 
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Methods or Conducting Surveys •-:-• To provide substance and meaning 
to the statistics presented in the preceding paragraphs, a discussion 
or the methods used by these respondents is necessary. 
The many comments offered by the respondent s throughout the returns 
reveal that the two most common polling methods are direct surveys or 
interviews with the readers, and temporary removals or the strips. 
The first method is performed by polling a representative sample 
or the readers, conducting interviews with specialized groups, i.e., 
school, church, or civic organizations, polling school children, or by 
interviewing the "man-on-the-streettt or visitors to the newspaper. 
Some respondents said they also referred to polls of other papers or 
private sources to determine the popularity of their strips. 
Probably the most unique polling method, mentioned by two respond-
ents, was accomplished through "barbershop talks." One or these edi-
tors said, "I'm a great believer in this (~arbersh6p talks") as an air-
conditioned man-on-the-street interview." 
The second method is accomplished by intentionally 1 and in some 
instances inadvertently, removing a strip temporarily to test the 
reader reaction. If the reaction to the removal is slight, the strip 
is removed permanently; if the reaction is heavy, the strip is retained. 
The results of the "test drop" method usually produces an accurate 
indication of the readers' preferences and the strips' appeal. Many of 
the respondents who said they employ this device claimed this method is 
used when they suspect a certain strip has lost its appeal. In a few 
instances, however, the "test drop" is accidental. According to one 
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managing editor, a strip was removed permanently when "the mat was lost 
for two weeks--no complaints--dropped permanently." 
The coJTDTlents of one assistant editor also reveals that the "test 
drop" can have une:xpected results. Believing the "Steve Canyon" comic 
strip had a low readership, this managing editor removed it from the 
paper. Unfortunately, this proved to be the wrong deci.eion as the 
paper was "swamped with protests." Needless to say, this arbiter re-
instated the strip. 
Occasionally, the permanent removal of a strip resulting from an 
arbiter's suspicions of its low readership can have serious reper-
cussions. A case in point is the instance cited by one editor. He 
said, "Dropped 'Boots and her Buddies'--weakest--but readers forced 
strip to continue as did one added." In this case, the arbiter had 
to retain both the old strip and its replacement. Had there been a 
shortage of space, his actions would have resulted in the loss of 
news or advertising space. Another similar situation was mentioned 
by a managing editor who said he "dropped 'Red Ryder 1 but reinstated 
it when objection came in, even from octogenarians." 
These instances indicate the dangers of making a temporar,y re-
moval become a permanent removal without a sufficient amount of sub-
stantial evidence. It points out the need for avoiding hastily made 
decisi ons; even though similar occurrences are infrequent, they must 
be avoided. Through a more thorough understanding of the readers and 
their preferences, the reduction of wrong decisions is conceivable. 
1 
Conclusions. -- More than any other factor, the reader's prefer -
ences and changing tastes are the leading cause s for the removal of 
comic strips . Support for this belief is evident in the respondents' 
answers and addit ional comments. 
The fact that more than 70 per cent of the respondents said 
"readers' dislike" lead to a strip's removal is further indication 
of the readers ' influence on the arbiters' decisions. The large per-
centage of respondents who said they conduct surveys not only indicates 
the importance of the readers as a criterion, but also points out the 
arbiters' constant attempts to avoid erroneous decisions. By deter-
mining the readers 1 preferences, the arbiters are almost ~~§ured of 
making the correct decisions. 
3. The Decline of a Strip ' s Qualities as 
Criteria Leading to a Strip ' s Removal 
When a strip's qualities begin to decline, the reader appeal of 
the strip diminishes and ultimately the readership lowers . Because 
the latter is the most predominant cause for a strip's removal, and 
the cause for this is the declining qualities of this strip, the ex-
istence of the latter is regarded as an influential cause for a strip's 
removal. This reasoning is based on the accepted belief that when the 
strip's qualities and reader appeal decline, its readership will suffer . 
The most apparent cause or causes for a strip's low or limited 
reader appeal is a decline in its content, artwork, main characters, 
good taste, format, and/or the combination of any or all of these 
qualities . 
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Declining appeal of content .-- There were various reasons given 
by the respondents for the decline in appeal of a strip's content. 
One of the respondents said he dropped a strip when there were 
"gross erroZ'i '' in factual information. " Another said, "The strip ran 
out of gas--ideas worn out . '' When a strip "became too involved" it 
was dropped by two respondents . 
Some of the other reasons given for the declining appeal and the 
removal of strips were: "stale contentt" 11silnilar themes," "childish 
content," "old-fashioned plots," "sophisticated story line," "dullness," 
"silly content," "rarely humorous," and "unrealistic plots . " 
Four respondents dropped "Joe Palooka" after "the story line 
weakened" or when there was "a sameness over 20 years . " Two editors 
dropped "Orphan Annie" from their comic pages saying it was a "drab 
sort of theme with an attempted message . " 
Two respondents believed a strip lost its appeal when it appeared 
to become "editorialized. " These arbiters eventually dropped the strip 
from their respective papers . 
Artwork . - A criterion, not as important as a decline in appeal-
ing content, is the declining appeal of a strip's artwork. 
Some causes mentioned which the respondents felt lowered the 
appeal of the strip ' s artwork were: "too highly stylized artwork," 
"style of art was too heavy for the story line," and "strip was 
sloppily drawn." One editor dropped "Big Sister" when "the artwork 
became old fashioned. " 
Main characters . -- There were 10 respondents who attributed a 
strip's removal to the declining appeal of the main characters . The 
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predominant causes mentioned were, "characters never age," and "in-
sufficient character creation. " 
Decline in a strip's taste . -- When strips become objectionable, 
vulgar, or suggestive in their artwork or content, their chances tor 
remianing on the comic pages are next to /none. Despite this accepted 
fact, this unnecessary element occasionallY appears in strips and is 
followed by the strips' removal. 
As recently as January of 196o, an objectionable story line in 
the "Dick Tracy" comic strip resulted in this strip's removal from 
the Atlanta Constitution in Georgia, and the Providence Journal ~ 
Bulletin in Rhode Island. 
The managing editor of the latter, a respondent to the question-
naire, simply attributed the removal to "strip done in bad taste." 
The managing editor of the Constitution, Mr. William Fields, gave 
his motives in a reply to a letter sent to him at the time of the 
strip's removal . He explained his decision saying, "Prior to the 
dropping of the strip, we had received several letters of complaint. 
As a result, we decided to drop it. " He also added his opinion about 
the strip stating, 11the strip was becoming objectionable, if not 
nauseating. " 
Similar incidents were reported b,y six other respondents to this 
questionnaire . One dropped a strip because of its "banal content," 
another because the strip's artwork was "too sexy. " Three other res-
pondents dropped strips which "became suggestive and vulgar," "con-
tained too much blood and thunder," and "showed the natives in a dis-
agreeable light. " 
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Another instance, brought to light after an interview with Dan 
O'Brien, the Sund~ editor of the Boston Globe, was the reason behind 
the removal of the ntong Sam" strip. Prior to the permanent removal 
of this strip, it was temporarily dropped. Mr. O'Brien said he felt 
there might be some objection to the artwork in that particular three-
month story sequence. After the sequence was over, the strip was re-
instated. It was at this time that the interview was conducted. A 
month later, the permanent removal of this strip occurred, and it is 
presumed that the reason was, as previously mentioned, objectionable 
artwork. 
Despite the obvious repercussions that an objectionable or vulgar 
strip will lead to, these comments reveal that it still exists. For-
tunately, the existence of this factor does not appear to be as ex-
tensive as it is i nfluential in causing a strip 's removal. 
Declining appeal of a strip's format . •- As was stressed earlier, 
the future of continuity strips is dark. Further evidence for this be;. 
lief are the many comments of the respondents who attributed certain 
strips' declining reader appeal and readership to the lengtny sequences 
of aerial episode strips. 
One editor said, "Dropped 'Dixie Dugan1--continuity dying type--
one letter out of 200,000--it died sooner than the others." .Another 
editor dropped a strip because of "a feeling that continuity adventure 
strips are losing popularity." 
Many of the comments mentioned in the preceding paragraphs offer 
additional support for the ~elit that continuity strips are losing 
their reader appeal. Most of the reasons given to explain the declining 
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appeal of a strip's content seem to apply to continuity strips. To 
illustrate, those comments which seem to refer to serial strips are; 
"outdated," "sameness over 20 years, n "dull," "dragging plot, tt "too 
involved," and "gross errors in factual information." When the res-
pondents attributed the removal of strips to the declining appeal of 
the main characters, claiming the "characters never age, 11 they seem 
to be referring to serial episode strips. 
The declining appeal of continuity strips should not be considered 
a valid indication of a hopeless fUture for these types of strips. 
This belief expressed by many arbiters should be accepted as an impli-
cation that they are dissatisfied with some of the present ones and 
also the new ones. The attempts of the arbiters to maintain a well-
balanced comic page reques the use of both single episode and serial 
episode strips. The declining appeal of the latter can easily be 
halted b,y offering interesting, updated, and factual plots, and by 
eliminating complicated, dull, and lengthy sequences. 
Declining appeal in a strip's overall qualities.-- As shown in 
Table 11, there were 23 respondents who dropped strips with the only 
reason mentioned being, "decline of the strip's qualities." This is 
the result of a decline in any or all of the previously mentioned 
qualities. 
The number of strips dropped by the respondents during the past 
two years because of decli.ning qualities, reader appeal, and/or reader-
ship, by far exceeds the total strips removed for any other reasons. 
It further substantiates the widely accepted belief that the readers' 
likes and dislikes are the most infiuential criteria leading to the 
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removal of strips from the American comic pages. 
4. The Arbiters 1 Premonitions as 
Criteria for a Strip's Removal 
Many times the arbiters might have reasons to suspect a low reader-
ship for a particular strip. Whether these reasons result from national 
surveys, their own experience, or possibly intuition, the fact still re-
mains that their suspicions often lead to investigations and subsequent!~ 
removals . 
In response to questions asking for reasons for the removals of 
strips, many respondents gave reasons which were the result of their 
premonitions. It is quite possible that these forewarning& were the 
result of a knowledge or understanding of the readers and their pre-
ferences . 
There were 15 respondents who said they temporarily removed a 
strip after they suspected a low readership . The results of their 
surveys reaffirmed their suspicions as there was "no reaction" by the 
readers of these 15 respondents . The strip was consequently removed 
permanently. 
More than h6 respondents indicated that they removed strips because 
they felt the strips' qualities had declined . 
There were 20 respondents who indicated that they removed strips 
saying that they felt there were "better ones available . " 
There were several occasions when an arbiter's premonition led to 
a wrong decision. A few respondents said they dropped strips t hat they 
though had little reader appeal, but said their readers' objections 
"prompted them to renew the strips. " 
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Deapi te instances sinrllar to ones mentioned in the prededing para-
graph, the arbiters ' premonitions or suspicions about the merits of a 
strip could be considered as an important and rational cr:tterion. Ae 
long as these premonitions are based on common sense, practical reason-
ing, and/or knowledge of the readers' likes and dislikes, the resulting 
decisions should be proper and justifiable . It is therefore possible 
to conclude that some premonitions which m~ lead to a strip's removal 
are often the result of the arbiters' personal preferences based on 
rational motives . 
$. The Arbiters Personal Preferences as Possible 
Criteria Leading to a Comic Strip ' s Removal 
The arbiters dislike of a strip as a criterion. -- If a situation 
should confront an arbiter whereby he did not like a strip, we hoped 
to determine what influence this dislike would have on his decisions . 
Table 13, on the following page , reveals the responses to question 8, 
{Appendix B) which shows that 81 or 32.4 per cent said they would be 
influenced enough to drop a strip they disliked, 140 or $6.0 per cent , , 
said they wouldn't be influenced enough, and 29 or 11.6 per cent said 
they didn't know:. 
One conclusion that may be drawn from these results i s that more 
than $0 per cent of the respondents would not be influenced enough to 
drop a strip because they did not like it . This is apparently true . 
However, there is some indication that others would not drop this strip, 
at least until they conducted an investigation or surveyed the readers . 
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Table 13. The Influence of an Arbiter's Dislike of a Comic Strip 
as a Cause for Its Removal 
Influence of Dislike Number of Percentage of 
Arbiters Arbiters 
Influenced Influenced 
by Dislike by Dislike 
{1) (2) {3) 
Would not be influenced enough 
to drop comic strip •••••• 56.0 
Would be influenced enough to I 
drop comic strip. • • • • • • 81 32.4 
Don't know .. . . . .. • • • • 29 11.6 
Base and Total • • • • • 250 100.0 
Through an examination of the qualifying statements of 19 respond-
ents, an indication of the actual influence that their dislike of a 
strip may have on final decisions is revealed. It must be noted that 
these additonal comments were not encouraged in the question. 
Of these 19 respondents, 16 said their dislike would lead to an 
investigation, either through surveys, test drops, and/or consultations 
with others. Another respondent said he might be influenced to drop a 
strip, "If I didn't like it in a professional sense." The remaining 
two respondents declared, "I don't like 'Pogo', but it still remains 
in my papers • n 
These comments, indicate the respondents' regard for the readers' 
preferences. Their comments reveal their constant attempts to avoid 
antagonizing the readers, especially when a conflict of preferences 
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arises. The results and the coll'D'r.ents appear to contradict any beliefs 
that value-judgments serve as influential criteria. 
The most logical assumption that can be derived from these results 
is that the respondents' dislike for certain strips is not an immediate 
cause for the strips' removals; rather, this factor serves as an inter-
mediate cause. While it is conceivable that some arbiters might dis-
regard their dislike of strips, the majority would be tempted to in-
vestigate their opinions. If a survey or other device which measures 
readership proved their own dislike for a strip was representative of 
the feelings of the majority of readers, then this strip would be 
dropped. But if the results indicated a conflict in their preferences, 
undoubtedly the largest percentage of arbiters would retain this strip. 
The arbiters preferences for a strip as a criterion.~- If the 
situation should be the reverse of the previous one, Whereby the arbiter 
likes a strip, and "25" letters came in from the readers asking that the 
strip be dropped, we hoped to determine which preferences would take 
precedence as a criterion. 
When asked if they would drop a strip that they liked when confront 
ed by "25 11 protest letters, 35 or 14.0 per cent of the respondents said 
they would be influenced enough to drop the strip, 89 or 35.6 per cent 
said they would not, and 68 or 27.2 per cent said they would investigate 
before acting. There were 58 respondents or 23.2 per cent who said 
"don't know." 
A cursory glance at Table 14 on the following page seems to indi-
cate that a large percentage of respondents would not drop a strip that 
they liked even when confronted with 1125" letters of protest. This 
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would be an erroneous interpretation. To support this claim, an analy-
sis of the qualifYing statements of 68 respondents is necessary. Again, 
it must be noted that comments were not encouraged. 
Table 14. The Influence of Many Readers Disliking a Strip as a 
Cause For Its Removal When Evidenced by "25" Protest Letters 
Influence of Dislike Number of Percentage of 
Arbiters Arbiters 
Influenced Influenced by 
by Dislikes Dislikes 
(lJ (2} 13J 
Would not be influenced 
enough to drop strip •• • • • 89 35.6 
Would investigate further . . 
before dropping strip • • • • 68 27.2 
Would be influenced enough 
to drop strip • •• • • • • 35 14.0 
Don't know ••••••• • • • • ...2§._ 23.2 
Base and Total. • • • • 250 100.0 
Of these 68 respondents, 25 said they might drop the strip "depend-
ing on the reasons behind the drop demands," 22 said they "would in-
vestigate further," nine said they "would need more than 25 letters," 
four said "this would never happen, 11 and four said they might drop the 
strip "as long as the letters represented a fair cross-section of the 
readership and not pressure groups." 
A further analysis of these comments reveals that they would in-
vestigate further by checking with surveys, readers, and/or members of 
their staffs. The consensus of opinion was that as long as the reasons 
behind the drop demands were rational and reasonable, and if their 
investigations indicated an apparent decline in the Btrip'e readership 
or qualities, the strip would be removed. 
~ incorporating the opinions of these 68 respondents into the 
feelings of the arbiters, we may assume the majority of arbiters feel 
the same w~. When combined, these comments indicate that in instances 
when a sufficient number of protest letters, based on sound reasoning 
and virtuous motivation, are sent in ~ to the arbiters, an investigation 
of the reasons, if not the removal of the strip, would follow. Thus 
it is possible to conclude that regardless of the arbiters' likes or 
dislikes for any of their strips, the reasonable demands by a sufficient 
proportion of readers will eventually lead to the strips' removals. 
Conclusions.-- When use~ as criteria for the removal of strips, 
the preferences of the arbiters must be delegated to an intermediate 
role. Dropping strjps solely on this basis appears to be an unrealistic 
\ 
and impractical procedure. The chances of antagonizing the readers and 
possibly lowering the readership of the newspaper are too high to justi-
by an immediate decision resulting from personal preferences. 
The importance of these criteria lies in their being used as warn-
ing devices to indicate the possibility of a strip's loss of reader 
appeal and/or readership. The results discussed in this sub chapter 
indicate that m~ of the respondents will investigate the cause of 
their own dislike or their readers' dislike of a particular stri.p and 
then proceed to remove the strip. 
From the discussion of these results, it is possible to surmise 
that "highly subjective value-judgments" are relatively unimportant 
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criteria. Because of the arbiters' attempts to satisfy the largest 
number of readers as possible, the use of this criteria is undesirable, 
impractical, and apparently suppressed. 
6. The Influence of Special-Interest Groups 
on the Arbiters• Decisions 
A factor which appears to have comparativelf little influence 
as a criterion, but which deserves same mention,is the affect of 
special-interest groups on the arbiters' decisions. 
In question 10 (Appendix B) we asked the respondents if any 
special-interest groups attempt to influence their decisions. All 
but 12 respondents said "no." While these results are not statisti-
cally significant, the comments of these 12 respondents are interesting 
examples of attempts to influence selections. 
Two respondents claimed groups forced the removal of strips. One 
wrote, "Squeamish old ladies, not grouped but as individuals, twice 
forced us to drop 'Dick Tracy' because of its bloodiness." The second 
said he was approached by a group of aviation enthusiasts who resented 
the removal of "Smiling Jack" from the comic page. This arbiter said 
the strip was reinstated when he was "forced through syndicate--by 
means of threat--to give the strip to the other paper." 
Another respondent claimed, "certain religious groups tried to 
change his decisions, but if the strj.p is good we keep it." 
One editor said, "some individuals have tried to influence our 
choice." Another wrote, "Civic groups complained about too much crime." 
One respondent related an incident regarding a group of sportsmen. 
He said that after he had drOPPed ''Mark Trail." a ~OU'P of st>ortsmen 
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"came to us and urged that we use it after we had dropped it. " 
An unusual comment was concerned with one editor ' s relations 
with a local civic group . He said special groups do not attempt to 
influence his choice, per se , '~ut when the bqys at the Rotar.y Club 
talk comics, I always have an ear open. • 
If any conclusions can be drawn from these comments, it may be 
that in instances when special groups had valid reasons for the re-
moval of strips, their demands may be used as criteria. However, 
when these demands are considered to be unreasonable, then they will 
be denied by the arbiters . 
Additional support for this belief is found in the comments dis-
cussed in the previous sub chapter . Four respondents said to the 
effect that they would drop a strip at the readers• request as long as 
the letters sent in represented a fair cross-section of readership and 
not pressure groups . 
These opirions indicate that many arbiters resent being forced to 
make decisions . Therefore, the objections of pressure groups cannot 
be considered a significant criterion leading to the removal of comic 
strips . Rather, it must be considered as an antagonizing practice of a 
small proportion of the readers which can lead to a few removals . 
7. Lack of Space as a Probable Cause 
for the Removal of Strips 
Previously discussed as a criterion leading to the rejection of 
new strips, lack of sufficient space can also lead to the removal of 
current strips . 
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This factor becomes a criterion either in instances when new strips 
are selected; or when the arbiters feel they have an (Ov.e·rsupply of 
comic strips . 
When a new strip is selected and there exists a lack of space, 
rn~ arbiters are forced to drop one of their current strips . 
B.y referring to Table 10, the reader can see that the"adoption 
of another strip" might or has caused 164 or 6.5 .6 per cent of the 
respondents to reject or remove a strip. It is conceivable that 
most of these respondents remove strips for this reason rather than 
reject strips . 
Assuming that many arbiters remove strips when they adopt new 
ones, it can be deduced that some of these removals were the result 
of limited space . 
Several respondents who said they had recently dropped strips 
said they did so , 11to take on others," "to make way for new ones, 11 and 
l 
"to replace with a better strip. " 
These comments indicate these respondents' selections of new 
strips necessitated the removal of their current strips because of 
space limitations. 
There were two respondents who claimed they had to remove strips 
because of an oversupply of strips and the need for additonal space . 
One of these edjtors said, "oversupply--eliminated those taking the 
R.O. P. '' 
While space limitations are not the leading or most widely used 
criteria, this factor does cause a certain amount of removals . It 
can create problems for the arbiters, especially in situations when 
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current strips are as appealing as new ones being offered and the lack 
of sufficient space on the comic page prohibits the selection of any 
new and promising strips . 
In order to overcome this procem, space limitations on the comic 
pages may be solved by placing strips throughout the newspaper . 
Table 15 shows that 40 respondents said they place some or all 
of their strips throughout their newspapers. Seven said they place 
all their strips throughout the paper, and 33 said they place their 
strips in one section and several others on different pages. 
Table 15. Placement of Comic Strips in 
the Respondents ' Newspapers 
Location in Paper Number of Percentage 
Arbiters Arbiters 
Favoring Favoring 
Location Location 
~lJ (2J (3) 
,; 
One section. • • • • • • • 209 83 .6 
Throughout the paper • • • 7 2.8 
Both locations • • • • • • _ll. 13. 6 
Base and Total • • • • 250 100.0 
of 
An analysis of the results reveals that the most popular specific 
location for strips, other than those in one section, is in the classi-
fied ad section. The second most popular specific page was said to be 
the editorial page, where three respondents said they placed the "Pogo" 
strip . The other respondents said from one to three strips take the 
run of the 'Da'Der . 
~·~------~-------
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The purpose of these figures is to provide some indication of the 
extent of the usage of this device . The results also point out the 
feasibility of employing this practice . 
Several benefits are indicated through the use of this type of 
newspaper layout. Placing some strips throughout the paper provides 
additional space so that exceptional strips may be selected and added 
without having to remove any high quality strips from the present line . 
The arbiters could also select new appealing strips which are of the 
same type as they have without endangering the balance of their comic 
pages. 
If strips are given the R.O.P. , they can serve to improve the 
layout of other pages. 
One of the most significant advantages to be received from this 
method is through the placement of strips having limited appeals, on 
special pages, i .e., editorial, classified ad, or entertainment pages . 
The purpose would be to attract and ultimately improve the readership 
of the articles or advertisements contained on these pages . 
The advantages to be derived through the use of this device are 
numerous . The restricted use of this method is either the result of 
adequate space and/or finances, or else the apprehensions of the edi-
tors to venture into the unknown . It is hoped that the respondents 
who said they place strips in other parts of the paper will be accepted 
when possible by other arbiters and edi.tors as living proof that this 
method is not only practical, but also desirable. 
I 
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8. Syndicate Arrangements as a Probable 
Cause for Removing Comic Strips 
As in the selection-rejection process, syndicate arrangements 
also affect the removals of comic strips. Some of the arrangements 
mentioned by the respondents as resulting in a strip's removal were 
price differences, strip discontinuances, artist replacements, and 
the "terri tory rights" practice. 
Several respondents said they removed strips when the s.yndicates 
"jacked up price,n or "raised their charges." other respondents 
dropped a strip because they could replace a strip when the same or 
different syndicate offered it at "no additional cost," or when the 
"new one cost less than the old one.'' 
Ten respondents said they dropped strips~fter the syndicate 
discontinued one." 
When the syndicates changed artists, most likely after a death, 
a few respondents said they were not satisfjed with the replacement. 
One editor said, 11I removed a strip because I did not think the follow-
ing strip was good." 
The practice of "territory rights" does not appear to be as im-
portant a cause for the removal of strips as it seems to be for the 
rejection of strips. However, a few respondents said they dropped 
a strip because of their resentment to this practice. One editor said, 
'~opped strip because we could not maintain exclusivity in our cir-
culation area." Other removals might result from this practice, but 
according to these results any extensive usage or reliance upon this 
~riterion seems to be quite inconceivable and impractical. 
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Syndicate arrangements resulted in 25 respondents removing strips. 
The limited influence of this factor can be reduced through equitable 
prices and practices by the syndicates. 
9 • SUJI'Il1l8l"1 
From the results discussed in this chapter, it is evident that 
the readers' preferences and changing tastes are directly or indirectly 
responsible for most of the removals of comjc strips. 
The results reveal that the readers' dislike of strips might or 
have caused over 70 per cent of the respondents to reject or drop a 
strip from their comic pages. 
The results show that close to 90 per cent of the respondents who 
said they have dropped strips within the past two years, attributed 
their decisions to a strip's low readershipJ or the declining reader 
appeal of the strip's qualities. These declines in a strip's reader 
appeal were said to be the result of dragged-out, repetitious, or 
tired story lines; poorly drawn strips; insufficient character creation; 
un-aging characters and old-fashioned plots; objectionable, suggestive, 
or vulgar content and/or artwork; or a decline in one or more of the 
strip's qualities. 
The study shows that more than 80 per cent of the respondents 
said they use reader surveys or test drops to test the popularity of 
their current strips. This fact points out the arbiters' regard for 
the readers as criteria, and their attempts to comply with the readers' 
preferences . 
Most respondents indicated that their own personal preferences 
and/or premonitions do not result in the immediate removal of strips, 
~~------------~--
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but rather it leads them to conduct investigations in order to determine 
the causes of their suspicions or dislikes. Their comments also indi-
cate that if conflicts between the readers' preferences and theirs 
should arise, the likes and dislikes of the readers will determine 
the arbiters' final decision. 
A feeling of resentment to the demands of special-interest groups 
was revealed. This is indicative of the arbiters' attempts to please 
the greatest number of readers as possible . It also shows that they 
do not like to make forced decisions . 
There were also other criteria revealed which led to removals , 
i . e . , space limitations and ~dicate arrangements . To compensate for 
any space shortages, the possibility of placing strips on other pages, 
as well as the comic page, was recommended. 
From these results, we may conclude that the arbiters' most pre-
dominant criteria leading to a strip's removal are the likes and dis-
likes of the readers. They are able to determine these preferences 
through results of surveys or "test drops," letters from the readers, 
or through their own premonitions or preferences. We can safely as-
sume that most of their decisions are not based on value judgments, 
but rather are accomplished for the good of the readers and the news-
paper . 
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CHAPTER V 
CONCLUSIONS AND RECOMMENDATIONS 
1 . Conclusions 
From the view and opinions expressed in the response by approxi-
mately one-third of the American "arbiters of the comi.c page," we have 
obtained a better understanding of the difficulties confronting these 
editors. 
Among the many perplexing factors mentioned which confront the 
arbiters were the changing tastes of the readers; the decreasing num-
ber of high-quality strips with wide reader appeal; the continual effortz 
to offer readers a well-balanced comic page; the existance of certain 
syndicate sales tactics and an apparent dislike of these practices by 
the arbiters; the types of strips carried by competitive newspapers; and 
the limitations of newspaper space and finances. Each of these factors 
exerts some influence on the fate of strips, with the result being their 
selection, rejection or removal . 
Of paramount importance to the future of comic strips were the 
arbiters' conceptions as to which strips have the most reader appeal . 
Equally important was this study ' s revelation of the arbiters' beliefs 
as to which of a strip's qualities were the most important . 
The results of this study also point out the importance of the 
readers' preferences in the arbiters' decision-making process . More 
than 80 per cent of all removals were attributed to the strip's low 
readership or declining qualities . The greatest number of rejections 
were said to be the result of the strips' limited reader appeal, while 
most selections were based on the strips' magnetic drawing power or 
high reader appeal. 
The fact that many respondents said they attempt to offer a well· 
balanced comic page to appeal to the gr eatest number of readers is in-
dicative of the way the audience of the newspaper is perceived. 
Because of the arbiters' high regard for the readers' preferences, 
it is unlikely that many decisions are based solely on the editors' 
personal likes and dislikes. It is more probable that their preferences 
lead them to further actions to investigate the existing circumstances, 
hesitating to act until determining the readers' preferences. As was 
mentioned by several respondents, hasty decisions to remove strips 
often lead to letters of objection from the readers. These decisjons 
resulted, ~ot only in the reinstatement of the strips, but also in 
the retention of the strip which was added as a replacement. 
Also mentioned were su~ criteria as the preferences of the arbi-
' ters' staff, family, or friends; bad taste in strips; and strip dis-
continuance because of an artist's death or retj_rement. 
From this study, it is apparent that the readers and their prefer-
ences are the most influential criteria affecti.ng the arbiters' decision • 
While this factor was common knowledge, this study revealed the extent 
of the readers' influence on. the arbiters. Also, prior to this study, 
we had little or no understanding of the arbiters' conceptions as to 
which types of strips and qualities had the most reader appeal. 
Finally, we have learned in this study that the arbiters have a high 
regard for their readers'P~f rences. 
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2. Recommendations 
This study provides us with possible remedies to less the high 
number of negat:i.ve decisions on the pll't of the arbiters and syndicates. 
Turning first to the s.yndicates, we believe the number of rejection 
and removals can be reduced simply by reducing the number of new strips 
offered. Flooding the market only decreases the chances of a new strip' 
acceptance. The time spent trying to market an overabundance of new 
strips could be better spent by an intensive investigation of the merits 
of apparent "sure-fire" strips. One of the respondents attributed the 
syndicates' lack of success with many new strips to insufficient pre-
testing of strips in trial cities. 
The resentment to the syndicates' sales tactics could be reduced 
by offering the arbiters, especially those on the smaller papers, wh~t 
they would consider fair and equitable practices and price policies. 
One notable result would assuredly be the lessening of resentment to 
the questionable "territory rights" practice. 
The number of continuity strips that may be rejected or removed 
can be reduced by offering interesting, factual, up-to-date episodes, 
containing shorter story sequences. The fact that so many of the res-
pondents have rejected or removed continuity strips in preference to 
single episode strips indicates more than a dislike of the former as 
they presently appear. It also indicates a definite shortage of these 
strips in the near future, as well as an increased demand for them. 
These strips have always had the most faithful following, and there is 
no substantial proof that they have lost their ability to continually 
attract a large readership. 
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Finally, the syndicates must remember that the readers' preferences 
are the most important criteria employed by the arbiters. Even though 
the editors may be tempted to base decisions solely on their own prefer-
ences, this study showed that they will hesitate to act until after the 
readers' likes and dislikes are known. Therefore, it is essential for 
the syndicates to know the arbiters' conceptions of their readers as it 
was revealed in the stuay. 
With respect to the editors and their perplexing task of selecting 
the best strips from the many new offerings, it is suggested that they 
carefully consider the rels.tive appeal of each strip's various qualities 
This should not only be done by judging each new strip individually, but 
also by evaluating its merits in relation to the entire comic page. The 
most practical and reliable device appears to be through a knowledge or 
the readers' preferences. By relying on their own previous studies, or 
conducting new ones, or by temporarily removing a strip to test the read· 
ers' reactions, the arbiters can receive a fairly accurate indication or 
a strip's merits to the comic page. 
In instances when a strip's removal seems necessary, the arbiters 
should methodically evaluate the popularity of this strip. They should 
avoid making hasty decisions based on highly subjective value-judgments. 
In conclusion, this study revealed one other encouraging factor, in· 
sofar as the future of the comics is concerned. Evident throughout the 
study was the respondents' high regard for comic strips. With only a f~ 
exceptions, we believe the respondents' feelings were expressed by one 
arbiter who said, "If I had to cancel all but one type of feature in our 
newspaper, I think I would keep the comics." 
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APPENDIX A 
SOO PERSWAL DATA ABOUT 'mE ARBITERS 
No research project can be complete without some personal data 
about its respondents. Therefore, soD8 background information 
concerning their sax, mart tal status, education, and positions is 
included. 
Sex--All of the 250 respondents are male. 
Marital status--OWr 97 per oent or 243 of the respondents 
an! married. Eleven of these said trey have been remarried. Only 
f i ve arbiters are single. 
Children-Of the 250 arbiters, 208 or 83.2 per oent have 
children. 
Edueation--'lbe majority of the respondents haw had a complete 
college education. These arbiters represent 62.0 per oent of the 
total response. A few ha-ve a Master• s degree. Over 28 per cent 
haw had sone college education. Table 16 (below) shows t:tsse 
figures. 
Table 16. Educational Backgromd of the Arbiters 
Education Number of Percentage of 
Arbiters Arbiters 
ll) ( 2} (.3) 
Chllege ntgree • • • • • 155 62.0 
Some College •• • • • • 71 28.4 
Chmpleted High School • 21 8.4 
Some High School• • • • 
....1.. 1.2 
Base and futal. 250 100.0 
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Positions presentlz ~.-'!able 17 ('!:slow) reveals that 
approximately 55 per cent of the respondents are managing editors, 
while 23 per cent are editors of their respective newspapers. The 
remaining 22 per cent are e:xecuti ve editors, feature editors, 
general or business managers, publishers or vioe presidents. 
1able 17. Positions PresentJ.y Held by the Arbiters 
Position Held Num.l:sr of Percentage 
Arbiters of 
Arbiters 
~lJ { 2J DJ 
Managing Editor. • • ••• 137 54.8 
Editor ••••• • • • • • 58 23.2 
Publisher; Vice President. 20 8.o 
E:xe cuti ve Editor • • • 
• • 19 7.6 
Feature Editor •••• • • 8 3.2 
General, Busi.ne ss Mana r . 8 3.2 
-
Base and 1btal. • • 250 100.0 
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APPENDIX B 
INTRODUCTORY LE'lTER AND QUESTictrnAIRE 
79 Jf Boston 11niversity 
CHARLES RIVER CAMPUS • 640 COMMONWEALTH AVENUE • BOSTON IS, MASSACHUSETTS 
School of Public Relations and Communications 
Communications R esearch Center 
Dear Editor, 
Aa the arbiter of the comic page~ your role is an important one. 
It is your decisions and those of your fellow editors throughout the 
United States that determine which comic strips will be read by more 
than 90,000,000 Americans everyday. 
We realize that you may have many reasons for selecting or rejecting 
a new strip, and also for removing or replacing an old one. In attempting 
to save as much of your time as we can, we have tried to include many 
of these possible reasons in a form requiring only a check. To supplement 
these possibilities, we have also included a few questions that require 
a short statement by yourself. 
We hope that you will make every effort to complete and return 
this questionnaire in the enclosed envelope already addressed. We 
here at the Communications Research Center believe the results will 
be beneficial to you and others associated with the comic industry. 
Sincerely yours, 
David Manning White 
Research Professor of Journalism 
Principal Investigator 
Newspaper Comics Research Project 
COMMUNICATIONS RESEARCH CENTER 80 
BOSTON UNIVERSITY SCHOOL OF PUBLIC RELATIONS AND COM}IDNICATIONS 
640 Commonwealth Avenue 
Boston 15, Massachusetts 
QUESTIONNAIRE 
1. How many comic strips appear in your 
newspaper? 
__ Daily __ Sunday None 
If ttnone,'' answer only page 3. 
2. In selecting a new comic strip, which 
of the following types do you believe 
has the most reader appeal? 
(please check as many as necessary) 
Family(i.e., Blondie, the Berrys) 
--Adventure(i.e., Steve Roper) 
---Romance(i.e., Mary Worth) 
--Crime Detection(i.e., Kerry Drake) 
---Fantasy(i.e., Scamp. Old Yeller) 
--Science Fiction(i.e., Flash Gordon) 
-Social Satire(i.e., Pogo, L'il Abner) 
---Non-Fictional(i.e., Our New Age) 
Educational(i.e., Hark Trail) 
___ Type not important 
Other types 
--(if " other types," please specify) 
3. In selecting a new comic strip, which 
of the following main characters do you 
believe has the most reader appeal? 
(please check as many as necessary) 
Children 
__ Teenagers 
Men 
Women 
Animals 
__ No opinion 
Others 
(if "others," please specify) 
4. Of the following, which do you 
consider the most important 
quality in a new comic strip? 
(please check one) 
Artwork 
Content 
__ Both equally important 
Neither one important 
5. Which of the following do you 
believe has the most reader appeal? 
a. (please check one) 
___ Serial type comic strip 
___ Single episode comic strip 
Both have equal appeal 
b. (please check one) 
Detailed artwork 
___ Simple artwork 
Doesnv t matter 
6. When selecting a new comic strip 
and/or dropping an old one, do you 
ever go to others for advice(ioe. , 
personally, in conferences~ etc.)? 
Yes No 
If "yes,'' please check any of the 
following whom you might consult. 
Hembers of the staff 
___ Family 
Friends 
Others 
--(if "others," please specify) 
7. Which 9 if anyp of the following have 
caused or might cause you to reject 
a new comic strip and/or drop an old 
one from your paper? 
(please check as many as applicable) 
Readersv dislike 
---Sales tactics of syndicate salesmen 
---Syndicate arrangements 
---Limited space due to advertisements 
---Strip in bad taste 
---Adoption of another strip 
--Adverse publicity of the artist 
---You per~onally do not like the name 
---of the comic strip 
None of the above 
--Other reasons 
(if avother reasons 9 rv please specify) 
B. If you find that you do not like a comic 
strip in your paperp do you feel this might 
influence you enough to drop it from the 
comic page? 
Yes No Don't know 
9. If you personally like a comic stripp and 
many letters (say 25) came in from your 
reader!! asking you to drop it, would you 
drop this strip from your paper'? 
Yes No DonVt know 
10. Do special groups (i oe. 9 religious, civic, 
business 9 fraternal 9 etco) in your city 
or town attempt to influence your choice 
of strips (either directly or indirectly)'? 
Yes No 
(if 11yes,uv please provide a brief 
illustration) 
11. If there are competing newspapers 
in your area 9 how do their types 
(2) 
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of comic strips affect your choice? 
No competing papers in area 
---Attempt to match their strips p 
--type by type 
Pay no attention 
---Other results 
--(if tvother results, n please 
provide a brief illustration) 
12. Do you use reader surveys to 
determine the popularity of your 
current strips'? 
Often Sometimes Never 
13. If you have recently dropped a comic 
strip from your paper and/or rejected 
a new strip 9 could you give your 
reasons? 
(please use reverse side if 
necessary) 
14. Do you cons ider the comi c strips in 
your paper as being for(please check 
as many as are applicable): 
Children 
___ Teenagers 
Male adults 
Female adults 
15. Does your paper include the comic 
strips in one s ection or throughout 
the newspaper? 
One section 
___ Throughout the 
paper 
